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Our brand promise is a distillation of what we do 
and who we are. It’s an expression of how we 
want people to feel about Anglicare Victoria. 
The brand promise is a concise statement that 
reflects	the	emotional	and	functional	aspects	of	
the brand. In other words, how we want others to 
think and feel about Anglicare Victoria.
It’s based on our commitment, vision and 
purpose.
Whether it’s staff, volunteers or those who are 
just getting to know us, the brand promise gives 
us a clear and consistent way to engage with 
them.

2.1
ANGLICARE BRAND
Brand Promise

Our Brand Evolution defines our shared purpose....

Our focus is on 
transforming the futures 
of children and young 
people, families and 
adults. Our work is 
based on three guiding 
pillars, Prevent, Protect, 
Empower.
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We have 3 key ‘guiding pillars’ that enable 
us to create opportunities to transform the 
futures of disadvantaged Victorian children, 
young people and families: Prevent, Protect 
& Empower...

2.2.1
BRAND PILLARS
How we create opportunities 

PREVENT

Our	first	objective	is	to	
always prevent harm  
& minimise the impact  
of disadvantage.
Our longer-term goal  
is to create stronger  
future generations.

PROTECT

We do whatever it takes 
to create safe, nurturing 
environments where 
children and young people 
can rebuild and strengthen 
their lives.

EMPOWER

We work to achieve lasting 
change, creating programs/
services/tools that facilitate 
independence & enable 
disadvantaged people to 
forge a more positive future 
for themselves and those  
around them.

Index | Anglicare Victoria Style Guide 8



We have lots of programs and services that 
create opportunities to transform the futures 
of disadvantaged Victorians:

2.2.2
BRAND PILLARS
How we make it happen

PREVENT

Programs
• Family support
• Family camp
• D&A counseling support 

(1/3 of children from broken 
homes are impacted by D&A)

 
Communications
• Support for communities to 

identify children who may be 
in danger

• Voice of the disadvantaged
• Child score card

Actions / Advocacy
• Collaboration with family 

services / other organisations

Fundraising / Philanthropy
• Christmas Appeal 

PROTECT

Programs
• Emergency care
• Foster and Residential Care
• Homeless food parcels
• Youth asylum help
 
Communications
• Child score card and the 

number of children in care
• Good news stories  

around foster opportunities 
and successes

Actions / Advocacy
• Looking for greater youth 

homeless support

Fundraising / Philanthropy
• Child sponsorship - 

emergency appeal 

EMPOWER

Programs
Creating leading edge 
programs and asserting  
their impact:
• TeachAr
• ParentZone
• Micro-finance	loans
• Post-residential care
 
Remote Support
• Building online parent 

learning support
• Remote buddying for 

children at HSC times

Actions / Advocacy
• Lobbying to improve post 

18’s care
• Lobbying to improve  

support to disadvantaged in 
regional areas

Fundraising / Philanthropy
• Active, youth led tactical 

initiatives
• Individual child  

education grants 

Index | Anglicare Victoria Style Guide 9



To summarise, the Anglicare brand 
communicates the following:

2.3
ANGLICARE BRAND
Brand Summary

At Anglicare Victoria, we 
create opportunities to 
transform futures.
Everything we do is 
to protect, prevent & 
empower disadvantaged 
Victorian children, young 
people and families.

Index | Anglicare Victoria Style Guide 10



Our brand personality describes who we are and 
it	influences	what	we	do	and	how	we	speak.	It	
sets expectations about what it’s like to interact 
with us.
The Anglicare Victoria brand personality has 
three  
key traits:  Positive, Persistent and a Driven 
Leader.

2.4
ANGLICARE BRAND
Brand Personality

POSITIVE

Energetic
Open minded
Caring

PERSISTENT

Pragmatic
Solutions-oriented
Unwavering

DRIVEN LEADER

Brave
Inspirational
Innovative

Index | Anglicare Victoria Style Guide 11
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The aim of this style guide is to empower you with communication tools to deliver the 
Anglicare Victoria message consistently. 

We want you to use the knowledge here to help make Anglicare Victoria a well 
known organisation that everyone loves.

The brand identity has been carefully designed with elements that visually unite the 
organisation and differentiates Anglicare Victoria from their competitors.

3.0
INTRODUCTION



3.1
INTRODUCTION
How to use the guidelines

To help you use these items effectively, we have created a range of Microsoft and 
InDesign templates. These templates can be obtained directly from Anglicare Victoria 
Corporate	Office.	

These guidelines have been designed to help you manage and deliver the Anglicare 
Victoria brand in a consistent manner. We have many stakeholders and partners who 
can	all	benefit	from	a	united,	‘big	picture’	approach.	Together,	we	can	create	success	
across the state. To do that, we need a common focus and some discipline. 

This document introduces and explains how to use the visual elements within the 
Anglicare Victoria identity: the brandmark, colour palette, typography, imagery, graphic 
devices and templates. Using this system, brand elements within the system and 
design principles, a huge array of visual interpretations can be created consistently. 

While	it	is	important	that	these	specifications	are	adhered	to	at	all	times,	this	is	not	
about restricting your creativity. Rather, the aim is to encourage creativity, but within 
some	clearly	defined	parameters.

All of the elements and devices in this style guide are available electronically in 
various formats. 

Index | Anglicare Victoria Style Guide 15
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The	Anglicare	Victoria	brand	looks	a	particular	way	for	a	specific	reason.	How	we	look	is	
designed	to	reflect	our	personality.	

The look of Anglicare Victoria is deliberately positive, persistent, brave, inspirational and 
energetic. 

We have expressed our personality through the use of colour palette, typography, 
graphic motion devices, imagery of children, young people and families expressing a 
portrait style true to the Anglicare Victoria brand.

We’ve built a style guide of visual elements to help everyone communicate our brand 
in a way that is both unique and memorable. They all work together to deliver a clear, 
consistent experience to everyone who comes into contact with Anglicare Victoria.  

4.0
HOW WE LOOK



4.1
HOW WE LOOK
Identity overview

Anglicare Victoria’s identity uses a unique set 
of design elements that, when used together, 
communicate the strategic positioning and 
personality of the brand. 

Logo:  
This incorporates the major logo identity 
elements (Brandmark, typeface and variants) 

Tagline:  
This is our key positioning statement  
(Better Tomorrows) 

Colour:  
A bright, vibrant palette (Complimentary 
colours and tonal gradients) 

Typography:  
A collection of fonts (Microsoft fonts, primary 
& secondary digital and print fonts) 

Imagery:  
Our library of key images (Hero people at 
different stages of life) 

Graphic Elements:  
Visual elements that support and illustrate 
our	identity	(Motion	ribbon,	white	flow	
keylines, header arches, base arches, picture 
box, shield, logo holding device)

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890
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4.2
TAGLINE

Our tagline is a vital part of how we communicate. It serves as a snapshot and lets 
people know, in just a few words, who we are and what we are trying to achieve. 
Whenever someone comes into contact with Anglicare Victoria, we want them to 
know that “we are all working towards a Better Tomorrow”. 

Index | Anglicare Victoria Style Guide 21



26o

Our tagline sums up the brand promise in  
a way that is true to the beliefs and values of  
our community. 
Any time we communicate, we need to use 
our tagline as a signature.
The tagline should appear only in the lockup 
provided and always be on a 26 degree 
angle.
In most instances, the tagline should appear 
in the full colour “transformation”. The tagline 
can also appear in black or white reversed 
out of a dark area or image.

4.2.1
TAGLINE
Recommended position & colours

Primary tagline Reverse tagline

Index | Anglicare Victoria Style Guide 22



To further protect its integrity, the tagline cannot  
be	redrawn,	modified,	altered,	added	to	or	
distorted in any way.

4.2.2
TAGLINE
Incorrect use

Don’t use straight

Don’t mix solid and gradient colour

Don’t simplify gradient

Don’t adjust angle

Don’t use two solid colours

Don’t adjust type formatting

Index | Anglicare Victoria Style Guide 23
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4.3
MASTERBRAND LOGO

The Anglicare Victoria logo is one of our most important assets and accordingly, we 
all need to respect its importance and use it with pride.

The Anglicare Victoria logo is a symbol of what our organisation stands for. When 
people see it, we want them to have consistently positive emotional associations. 
This inspires trust, which is the ideal starting point for any relationship.
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We take pride in our logo as it is unique and 
distinct, having been created through a careful 
and considered creative process. The following 
guidelines will help you to use it effectively.

4.3.1
MASTERBRAND LOGO
Anglicare logo

Index | Anglicare Victoria Style Guide 26



X

X

X

X

X

To maintain the integrity of the logo, it 
is	protected	with	a	defined	‘clear	space’	
area so it can stand out and do its job of 
identifying the organisation.
To formalise this clear space, we have 
created	an	area	around	the	logo,	defined	
by the height of a segment of the 
brandmark (x). No other graphic elements 
(such as imagery or typography) should 
appear within this area.

4.3.2
MASTERBRAND LOGO
Clear space

Index | Anglicare Victoria Style Guide 27



20mm

10mm
15mm

20mm

4.3.3
MASTERBRAND LOGO
Usage - Minimum size

Standard size 
A standard size (height) should be used for 
the majority of cases when applying the 
Anglicare Victoria logotype to print and digital 
materials.

Minimum size
To ensure that reproduction quality and 
legibility are sustained, the Anglicare Victoria 
logotype should appear no smaller than the 
minimum height in any instance.

Don’t’s
To further protect the integrity of our logo, it is 
not	to	be	redrawn,	modified,	altered,	added	to	
or distorted in any way. 

Don’t adjust angle

Don’t change elements Don’t adjust proportions

Don’t change the layout

Index | Anglicare Victoria Style Guide 28



4.3.4
MASTERBRAND LOGO
Mono colour specifications

Mono logo Mono logo reverse

Solid colour variants have been created for 
special situations only.

Index | Anglicare Victoria Style Guide 29



4.3.5
MASTERBRAND LOGO
Vertical options

Full colour vertical logo

Mono vertical 
logo reverse

Mono vertical 
logo

The vertical logotype is created for special 
situations, when horizontal space is 
restricted 
and a vertical solution is required.

Index | Anglicare Victoria Style Guide 30
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4.4
TYPOGRAPHY

Typography is crucial to how we express the voice of our brand. Anglicare Victoria 
uses typefaces that are simple, modern and friendly. To maintain consistency, these 
typefaces can never be substituted or replaced. 

Index | Anglicare Victoria Style Guide 32



4.4.1
TYPOGRAPHY
Primary font usage & recommendation

Our primary font is Roboto Slab Bold and Regular.
Roboto Slab is used for all print and  
digital communications. 
 
Roboto Slab is used to create a grass roots 
personality to any Anglicare Victoria brand 
communication. 
 
This font is available on-line from Google fonts  
as a free download. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Roboto Slab Bold

Roboto Slab Regular
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4.4.2
TYPOGRAPHY
Secondary font usage & 
recommendation

Our secondary font is Montserrat Bold, 
Regular and Light.
Montserrat Bold, Regular  and Light can be 
used for headings as well as subheadings. 
It’s also used to pick out key areas of 
information within text, such as pull-out 
quotes, important key campaign information 
and copy in boxes. 

Montserrat is used for all print and  
digital communications. 
 
This font is available on-line from Google 
fonts  
as a free download. 

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Montserrat Bold

Montserrat Regular

Montserrat Light
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4.4.3
TYPOGRAPHY
Microsoft fonts

Our primary Microsoft font is Arial. This font is 
available for both PC and Apple platforms. 
 
Arial Regular is the recommended weight used 
for internal and some external communications.  
 
To ensure consistency across all documents 
created outside of the supplied Microsoft Word 
templates, we recommend using Arial Regular 
font styles utilising different sizes for hierarchy 
of content.  
 
Where possible we recommend using variations 
in size and colour as a way of emphasizing 
words, rather than using Arial Bold.

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

1234567890

Arial Bold

Arial Regular

Arial Italic
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4.5
COLOUR

Our dynamic colour palette gives Anglicare Victoria a unique visual point of 
difference	in	the	child	welfare	and	not	for	profit	category	and	differentiates	us	from	
all other charity and child welfare agencies.
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4.5.1
COLOUR
Primary colour palette

Our primary colour palette plays an 
important role in creating consistent and 
recognisable communications for Anglicare 
Victoria. 
 
The importance of white 
White is an important component of the 
Anglicare Victoria visual identity. It provides 
crucial visual ‘rest space’ for all of the 
brand’s visual elements to breathe. Please 
consider  
this when producing any communication.

C  1  
M  15  
Y  100  
K  0

R  254  
G  211  
B  1

C  0  
M  71  
Y  75  
K  0

R  243  
G  110  
B  74

C  9  
M  90  
Y  50  
K  0

R  221  
G  64  
B  97

C  65  
M  70  
Y  0  
K  0

R  111  
G  96  
B  170

Anglicare
Purple

Anglicare
Red

Anglicare
Orange

Anglicare
Yellow

Process colour 
coated & uncoated

Interactive / digital

Spot colour 
PMS

2665 198 1645 116
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4.5.2
COLOUR
Gradient & solid colour palette

The primary colours can also be 
complemented with the additional option of 
a supporting family of gradients if required 
for internal and external communication.
The gradient must always travel in a upward 
direction and from the dark to lighter colour 
- reinforcing the ‘positive’ nature of the 
Anglicare Victoria brand identity.

Anglicare Gradient

Anglicare Grad
Purple - Red

Gradient direction

Anglicare Grad
Red - Orange

Anglicare Grad
Orange - Yellow

Purple
0%

Purple
20%

Red
20%

Orange
20%

Red
80%

Orange
80%

Yellow
80%

Red
30%

Orange
60%

Yellow
90%
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4.6
BRAND IMAGERY

Imagery for Anglicare Victoria has been extended to create a library of pictorial 
resources for you to use. Beyond the photographs of children, young people and 
families, taken by professional photographer, we have provided a recommendation 
on how to use purchased stock images.  
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4.6.1
BRAND IMAGERY
Hero brand images - 5-20yrs & family

Our imagery captures the spirit of people who 
share a passion and vision for better futures. 
The shots are designed to be natural and should  
use minimal styling and natural lighting.
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4.6.1
BRAND IMAGERY
Hero brand images - 5-20yrs & family
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4.6.2
BRAND IMAGERY
Purchased images - recommendation 
for stock library

When purchased images are required they 
should represent real children and families that 
are supported by Anglicare Victoria.
These images should capture the spirit of people 
who are seeking better futures. 
The images should be natural and should  
use minimal styling and natural lighting.
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The brand hero images have been provided 
digitally and correspond to the numbers 
below	each	image.	These	are	defined	into	two	
groups:
• Portrait in an environment 
• Portraits close-up

4.6.3
BRAND IMAGERY
Hero images  
Environment portraits 1 - Index

Family_75A4520_FA

Youth_75A4219-FA

Family_75A5064-FA

Child_75A4754

Single_Parent_Family_75A3141-FA

Child_75A4913-FA

SingleParent_75A3950-FA

FAMILY_75A5002-FA

Teen_75A4573-FA

Mother_75A2963-FA

Teens_75A3538-FA

TeenGirl_75A5138-FA
Index | Anglicare Victoria Style Guide 45



The brand hero images have been provided 
digitally and correspond to the numbers 
below	each	image.	These	are	defined	into	two	
groups:
• Portrait in an environment 
• Portraits close-up

4.6.3
BRAND IMAGERY
Hero images  
Environment portraits 2 - Index

Mother_75A2956-FA

Child_Swing_75A3406-FA

Father_Son_75A4446-FA

Father_Son_75A3118-FA

Child_Girl_75A3729-FA

Mother_Daughter_75A3752-FA

Youth_75A4928

Mother_75A4953-FA

Family_Dog_75A3795-FA

Teens_75A3990-FA

Child_Boy_75A5241_FA
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The brand hero images have been provided 
digitally and correspond to the numbers 
below	each	image.	These	are	defined	into	two	
groups:
• Portrait in an environment 
• Portraits close-up

4.6.4
BRAND IMAGERY
Hero images  
Close up portraits - Index

Child_Girl_75A3385-FA

Youth_75A4219-FA

Teen_boy_75A3237-FA

Child_75A4754-FA

Child_Boy_Smile_75A5257-FA

Child_75A4913-FA

TeenGirl_75A5138-FA

Mother_75A2956-FA
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We have also provided a set of Microsoft word templates for Anglicare Victoria 
corporate stationery. Like most organisations, we have several documents that we 
use daily to communicate with others such as letters, business cards and other 
templates.

The following section provides examples of commonly used business communications 
and details on how they should be set up to ensure we maintain the same look and 
feel.

5.0
CORPORATE STATIONERY



103 Hoddle Street 
Collingwood Vic 3066
PO Box 45 
Abbotsford Vic 3067

info@anglicarevic.org.au
anglicarevic.org.au

T: 03 9412 6133
F: 03 9415 9181

ABN 97 397 067 466 A member of Anglicare Australia. Incorporated by Act of Parliament. 

10 November 2015

Firstname Surname
Address one
Address two
<City><STATE><POSTCODE>

Dear Mrs Sample

Nam, et quides est dolupta simporitae sam quid quiatec tectiate simus.

Int veliti coria con eatectem que magnatis unt lit omnit facimporest, volectorum ipiendebiti 
sandi doluptaspis molum dolorro volles etusdae nonsequiae laccatur, vendianistia et faccatur?

Te quat aperior estruptatur? Ut liquisq uatquidus aut volupit doluptatia net aut vellanienis aut porum 
venim sitat doluptatios elit, quis alitaer ciisime nihiliqui cullaborat aditature dolupta quia. 
Consecaboria vitius aut esed modit ea abore, vellab is que modipsam ratemquae sit parum il intus 
simus quat la poriost labore volorunt estrum restia con pa consequunt quianit ut in rendusa nisquia 
volenti sume as mod quas ut labo. 

Acestores si aped essusam quatione inctur autecus esequaspis es qui nis explit maion nobis ullupt. 
Ut liquisq uatquidus aut volupit.

Te quat aperior estruptatur? Ut liquisq uatquidus aut volupit doluptatia net aut vellanienis aut, 
porum venim sitat doluptatios elit, quis alitaer ciisime nihiliqui cullaborat aditature dolupta quiacus 
consecaboria vitius aut esed modit ea abore, vellab is que modipsam ratemquae sit parum il intus 
simus quat la poriost labore volorunt estrum restia con pa consequunt quianit ut in rendusa. Tolenti 
sume as mod quas ut labo. Nequiatur aut fugiatur simaxima voluptat quat pel est volorerum harions 
equat.

Ra quiam iusapel ibusam eaquaturiae poresti dit aditaep recturibus eius elit ratestrum id untaut 
laborup tatiam explaut offi cab orerisquam reicias dunti cum rerunto optatec estrum.

Yours sincerely,

Paul McDonald
Chief Executive Offi cer
Anglicare Victoria

23mm

12mm

24mm
18mm

42mm

66mm

12mm

12mm

9mm

3.5mm

3.5mm

50mm

95mm

49mm

ARIAL REGULAR
Size: 9pt
Leading: 12pt
Colour: 100% Black

ARIAL BOLD
Size: 9pt
Leading: 12pt
Colour: 100% Black

ARIAL REGULAR
Size: 9pt
Leading: 12pt
Colour: 100% Black

FOLD HERE

ROBOTO SLAB 
LIGHT
Size: 8.5pt
Leading: 10pt
Colour: 100% Black

ROBOTO SLAB LIGHT
Size: 6pt
Leading: 10pt
Colour: 100% Black

Specifications:	A4
w:210mm x h:297mm

The template can be found in the folder:  
Letterhead Templates

5.1
CORPORATE STATIONERY
Letterhead - Standard
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103 Hoddle Street 
Collingwood Vic 3066
PO Box 45 
Abbotsford Vic 3067

info@anglicarevic.org.au
anglicarevic.org.au

T: 03 9412 6133
F: 03 9415 9181

ABN 97 397 067 466 A member of Anglicare Australia. Incorporated by Act of Parliament. 

Dear Mrs Sample

Nam, et quides est dolupta simporitae sam quid quiatec tectiate simus.

Int veliti coria con eatectem que magnatis unt lit omnit facimporest, volectorum ipiendebiti 
sandi doluptaspis molum dolorro volles etusdae nonsequiae laccatur, vendianistia et faccatur?

Te quat aperior estruptatur? Ut liquisq uatquidus aut volupit doluptatia net aut vellanienis aut porum 
venim sitat doluptatios elit, quis alitaer ciisime nihiliqui cullaborat aditature dolupta quia. 
Consecaboria vitius aut esed modit ea abore, vellab is que modipsam ratemquae sit parum il intus 
simus quat la poriost labore volorunt estrum restia con pa consequunt quianit ut in rendusa nisquia 
volenti sume as mod quas ut labo. 

Acestores si aped essusam quatione inctur autecus esequaspis es qui nis explit maion nobis ullupt. 
Ut liquisq uatquidus aut volupit.

Te quat aperior estruptatur? Ut liquisq uatquidus aut volupit doluptatia net aut vellanienis aut, 
porum venim sitat doluptatios elit, quis alitaer ciisime nihiliqui cullaborat aditature dolupta quiacus 
consecaboria vitius aut esed modit ea abore, vellab is que modipsam ratemquae sit parum il intus 
simus quat la poriost labore volorunt estrum restia con pa consequunt quianit ut in rendusa. Tolenti 
sume as mod quas ut labo. Nequiatur aut fugiatur simaxima voluptat quat pel est volorerum harions 
equat.

Ra quiam iusapel ibusam eaquaturiae poresti dit aditaep recturibus eius elit ratestrum id untaut 
laborup tatiam explaut offi cab orerisquam reicias dunti cum rerunto optatec estrum.

Yours sincerely,

Paul McDonald
Chief Executive Offi cer
Anglicare Victoria

10 November 2015

Firstname Surname
Address one
Address two
<City><STATE><POSTCODE>

23mm

12mm18mm

24mm
33mm

42mm

66mm

12mm

12mm

9mm

3.5mm

3.5mm

50mm

95mm

49mm

ARIAL REGULAR
Size: 9pt
Leading: 12pt
Colour: 100% Black

ARIAL BOLD
Size: 9pt
Leading: 12pt
Colour: 100% Black

ARIAL REGULAR
Size: 9pt
Leading: 12pt
Colour: 100% Black

FOLD HERE

ROBOTO SLAB 
LIGHT
Size: 8.5pt
Leading: 10pt
Colour: 100% Black

ROBOTO SLAB LIGHT
Size: 6pt
Leading: 10pt
Colour: 100% Black

Specifications:	A4
w:210mm x h:297mm

The template can be found in the folder:  
Letterhead Templates

5.1
CORPORATE STATIONERY
Letterhead - Window envelope
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EVERYTHING 

WE DO IS TO 

PROTECT, PREVENT 

AND EMPOWER 

DISADVANTAGED 

CHILDREN, 

YOUNG PEOPLE 

AND FAMILIES 

EVERYTHING 

WE DO IS TO 

PROTECT, PREVENT 

AND EMPOWER 

DISADVANTAGED 

CHILDREN, 

YOUNG PEOPLE 

AND FAMILIES 

Firstname Surname 
Position – Descriptor

D: 01 234 5678 M: 0123 456 789
name.surname@anglicarevic.org.au

103 Hoddle Street
Collingwood VIC 3066
T: 03 9412 6133 F: 03 9415 9181
anglicarevic.org.au

35mm

8mm

5mm 5mm

19mm

4mm

5mm

5mm

22mm

4mm

23.5mm

2mm

2mm

ROBOTO SLAB BOLD
Size: 8pt
Leading: 9.5pt
Colour: 100% Black

BUSINESS CARD BACK
OPTION 01

BUSINESS CARD BACK
OPTION 02

ROBOTO SLAB LIGHT
Size: 8pt
Leading: 9.5pt
Colour: 100% Black

Specifications:
w:90mm x h:55mm

5.2
CORPORATE STATIONERY
Business Cards
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Central Office 
Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133 
anglicarevic.org.au 

COVER HEADLINE 
GOES HERE SET AT  
ARIAL BOLD 25/27PT. 
SUB HEADLINE ARIAL 
REGULAR GOES HERE  
ARIAL REG 25/27PT. 
November 2013 Arial Regular 18pt 

COVER HEADLINE 
GOES HERE SET AT  
ARIAL BOLD 25/27PT. 
SUB HEADLINE ARIAL 
REGULAR GOES HERE  
ARIAL REG 25/27PT. 
November 2013 

COVER HEADLINE 
GOES HERE SET AT  
ARIAL BOLD 25/27PT. 
SUB HEADLINE ARIAL 
REGULAR GOES HERE  
ARIAL REG 25/27PT. 
November 2013 

COVER HEADLINE 
GOES HERE SET AT  
ARIAL BOLD 25/27PT. 
SUB HEADLINE ARIAL 
REGULAR GOES HERE  
ARIAL REG 25/27PT. 
November 2013 

Heading - Arial Regular 28pt

03Footer style - Arial Regular 8pt 90% Black

1. Copy - Arial Regular 25/44pt 90% Black  

2. Contents copy about Anglicare

3. Contents copy foster care 

4. Contents copy The Home Stretch

5. Contents copy board of directors

6. Contents copy questions 

Heading - Arial Regular 28pt

03Footer style - Arial Regular 8pt 90% Black

Sub headline - Arial Bold 25pt 90% Black 

Body copy first line - Arial Regular 25/44pt escides simustibus,  
Body copy - Arial Regular 25/34pt stibus, velibs simustibus, que velib 
usam, nullest, optaspe des simustibus, que velibu sina simustibus. 
 
•  Bullet style one copy - Arial Regular 25/34pt des simustibus 
 –  Bullet style two copy eliquivolora doles escides simustibus,
 –   Bullet style two copy eliquivolora doles escides simustibus,  
 
•  Bullet style one copy - Arial Regular 25/34pt des simustibus 

nullest, taspe des simustibus, velibs simustibus, quevelib. 

 

Heading - Arial Regular 28pt

03Footer style - Arial Regular 8pt 90% Black

Sub headline goes here 

Body copy eliquivolora dolesesci 
des simustibus, que velib usam, 
nullest, taspe des sim ustibus, 
velibssiu stibus, quevelib usam.
 

Stibus, velibssimu stibus,  
quevelib with usam. 
 

 

Central Office 
Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133 
anglicarevic.org.au 

COVER HEADLINE 
GOES HERE SET AT  
ARIAL BOLD 25/27PT. 
SUB HEADLINE ARIAL 
REGULAR GOES HERE  
ARIAL REG 25/27PT. 
November 2013 Arial Regular 18pt 

Central Office 
Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133 
anglicarevic.org.au 

COVER HEADLINE 
GOES HERE SET AT  
ARIAL BOLD 25/27PT. 
SUB HEADLINE ARIAL 
REGULAR GOES HERE  
ARIAL REG 25/27PT. 
November 2013 Arial Regular 18pt 

For presentations, we have provided 
a PowerPoint template for your use. 
This provides a platform to maintain 
a consistent Anglicare Victoria brand 
identity.
The template can be found in the folder: 
PPT Presentation Template

5.3
CORPORATE STATIONERY
PowerPoint Template
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Central Office 
Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133 
anglicarevic.org.au

COVER HEADLINE  
ARIAL BOLD 24/25PT. 
ARIAL REGULAR 
24/25PT. 
Arial Regular 15pt 

Heading One - Arial Regular 16pt

03Footer style - Arial Regular 8pt 90% Black

1. Content level one - Arial Regular 11/20pt 90% Black 1  

2. Content level one m illacere earia quam  2 

3. Content level one illacere earia quam  3 

3.1 Content level two - Arial Regular 10/14pt 60% Black  3

3.2 Content level two illacerera cum anera cum andisuam  3

4. Content level one - Arial Regular 11/20pt  4 

4.1 Content level two - Arial Regular 10/14pt 60% Black  4

4.2 Content level two illacerera cum anera cum andisuam  4

4.2.1 Content level three illacerera cum anera cum andisuam  4

5. Content level one - Arial Regular 11/20pt  5 

6. Content level one illacere earia quam  6 

7. Content level one illacere earia quam  7 

8. Content level one illacere earia quam  8 

9. Content level one illacere earia quam  9

Central Office 
Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133 
anglicarevic.org.au

COVER HEADLINE  
ARIAL BOLD 24/25PT. 
SUB HEADLINE  
ARIAL REGULAR 24/25PT. 
November 2013 Arial Regular 15pt 

2. Heading Two with number - Arial 13pt 

Body copy first line - Arial Regular 11/22pt aceatem sit res quas ut lam, Body copy goes here 
odis magnitat res Body copy - Arial Regular 11/14pt cotem di dolup tatur magnatur sin cus, velest 
offictorunt excernati occuptis nihil et plibus aperror at. Nequodis mi, culparcium fugia conectur, qui 
nonectur? Qui qui quossum faccaepe voluptas millation num.

Pull out quote style to highlight peices of information - 11/14pt rest facesto taestion non ped 
qui dolo offirion rem. Et Ret perias arciae cus excea doluptatiam reria aut rate nestrum invello 
reprati aepudam im venis net volorerovit porum iuntibus.

Body copy first line - Arial Regular 11/22pt aceatem sit res quas ut lam, Body copy goes here 
odis magnitat res Body copy - Arial Regular 11/14pt cotem di dolup tatur magnatur sin cus, velest 
offictorunt excernati occuptis nihil et plibus aperror at. Nequodis mi, culparcium fugia conectur, 
qui nonect Qui qui quossum faccaepe voluptas millation num aceseque pores netusant es el 
idelignatem iumqui in rat. 
 
 

2. Heading Two with number - Arial 13pt 

Body copy goes here con porrovitaquo essitas modio dus min eatque non plabore ntorae eum 
quam fugar, omil mosandis enda quist ut ad ulparum hil ipit quis ad quassus essequa ssitatiisti 
nisimet ut mollaut hil ipis mi, sedised et ad experum sit moluptatur? 

 

Body copy first line - Arial Regular 11/22pt aceatem sit res quas ut lam, Body copy goes here.  
Body copy - Arial Regular 11/14pt cotem di dolup tatur magnatur sin cus, velest offictorunt excernati 
occuptis nihil et plibus aperror at. Nequodis mi, culparcium fugia conectur, qui nonectur ui qui 
quossum faccaepe voluptas millation num aceseque pores netusant es el idelignatem iumqui in rat. 

3. Heading Three with number - Arial 12pt

• Bullet style one - Arial 11/14pt goes 80% black here emperspero ipienis rehenihil

• Bullet style one eruptat: Body copy goes here emperspero ipienis rehenihil

• Bullet style one eruptat: Body copy goes here emperspero ipienis rehenihil

 – Bullet style two - Arial 9/14pt 60% black 
 – Bullet style two ere dolorib eruptat empers

• Bullet style one - Body goes here emperspero ipienis rehenihil.

Heading One - Arial Regular 16pt

03Footer style - Arial Regular 8pt 90% Black

“Quote style in 80% grey - Arial Regular 11/14pt officturion remtset cea dolup tcea dolupt  
perias arciae cus excea doluptatiam reria aut rate nestrum invello reprati aepudam im veni” 

Central Office 
Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133 
anglicarevic.org.au

COVER HEADLINE  
ARIAL BOLD 24/25PT. 
SUB HEADLINE  
ARIAL REGULAR 24/25PT. 
November 2013 Arial Regular 15pt 

Heading One - Arial Regular 16pt

03Footer style - Arial Regular 8pt 90% Black

Heading Two - Arial 14pt 

Body copy first line - Arial Regular 11/22pt aceatem sit res quas ut lam, Body copy goes .s  
Body copy - Arial Regular 11/14pt cotem di dolup tatur magnatur sin cus, velest offictorunt excernati 
occuptis niht plibus aperror at. Nequodis mi, culparcium fugia conectur, qui nonectur? Qui qui 
quossum faccaepe voluptas millation num aceseque pores netusant es el idelignatem iumqui in rat. 

Heading Three - Arial 12pt 

Body copy first line - Arial Regular 11/22pt aceatem sit res quas ut lam, Body copy goes.  
Body copy - Arial Regular 11/14pt cotem di dolup tatur magnatur sin cus, velest offictorunt exchilet 
plibus aperror at. Nequodis mi, culparcium fugia conectur, qui nonectur? Qui qui quossum faccaepe 
voluptas millation num aceseque pores netusant es el idelignatem iumqui in rat. 

Heading Four - Arial 11pt 

1.  Number style one - Arial 11/22pt goes 80% black here emperspero ipiennihil. 
 
2.  Number style one - Arial 11/14pt goes 80% black here emperspero ipien. 
2.2  Number style two - Arial 11/14pt Snetusant es el idelignatem iumqui in rat. 
2.3  Number style two - Arial 11/14ptSnetusant es el idelignatem iumqui in rat.

3.  Number style one - Arial 11/22pt goes 80% black here emperspero ipien. 
3.1  Number style two - Arial 11/14pt Snetusant es el idelignatem iumqui in rat. 
3.1.1  Number style two netusant es el idelignatem iumqui in rat. 
3.1.1.1 Number style two netusant es el idelignatem iumq with strat. 

Image caption copy style to support image - Arial Regular 8pt

An MS Word master template has been 
created to assist with internal documents 
and maintain a consistent Anglicare 
Victoria brand identity.
The template can be found in the folder: 
Proposal Template

5.4
CORPORATE STATIONERY
MS Word master template
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X

X

X

X X

X X X

X XX X8X 8X

8X

X

X

X X10X

2X

2X

X

X

2X

2X

2X

X X X

X

X X

X

X

X

6X

6X

6X

5.5
CORPORATE STATIONERY
Stickers

We have provided 3 alternative 
sticker layouts to cover a wide range 
of applications. There are a number 
of recommended dimensions for X, 
however	the	files	can	be	scaled	to	suit	
non standard formats.

Page Size X

A5 6mm

A6 4mm

A7 3mm

Business Card (90mmx55mm) 2mm
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Central Office

Collingwood  
103 Hoddle Street 
Collingwood VIC 3067 
Tel: 03 9412 6133

 
Eastern Region

Box Hill 
7-11 Shipley Street 
Box Hill VIC 3128 
Tel: 03 9896 6322

Bayswater 
666 Mountain Highway 
Bayswater VIC 3153 
Tel: 03 9721 3688

Lilydale 
47-51 Castella Street 
Lilydale VIC 3140  
Tel: 03 9735 4188 

North Western Region

Broadmeadows 
32 Railway Crescent 
Broadmeadows VIC 3047 
Tel: 03 9301 5200

Craigieburn 
59 Craigieburn Road 
Craigieburn VIC 3064 
Tel: 03 9483 2401

Plenty Valley 
8 Hurtle Street 
Lalor VIC 3075  
Tel: 03 9465 0322

Broadmeadows 
Women’s Community  
House 
PO Box 258 
Dallas VIC 3047 
Tel: 03 9309 9433

Glenroy 
32 Widford Street 
Glenroy VIC 3046 
Tel: 03 9306 0000

Werribee 
2 Market Road 
Werribee VIC 3030 
Tel: 03 9731 2500

Yarraville 
41 Somerville Road 
Yarraville VIC 3013  
Tel: 03 9396 7400

Sunshine 
Cnr Anderson Road  
& Sun Crescent  
Sunshine VIC 3020  
Tel: 03 9334 1203

Preston 
42 Mary Street  
Preston VIC 3072 
Tel: 8470 9999

Southern Region

Frankston 
Level 2  
60-64 Wells Street 
Frankston VIC 3199 
Tel: 03 9781 6700

Pakenham 
66-68 Main Street 
Pakenham VIC 3810 
Tel: 1300 984 011

Rosebud 
1703 Point Nepean Road 
Rosebud West VIC 3939 
Tel: 03 5986 9900

Dandenong 
15 Scott Street 
Dandenong VIC 3175 
Tel: 03 9706 8568

Gippsland Region

Bairnsdale 
347 Main Street 
Bairnsdale VIC 3875 
Tel: 03 5152 1213

Leongatha 
5a Church Street 
Leongatha VIC 3953 
Tel: 03 5662 4561

Morwell 
65 Church Street 
Morwell VIC 3840 
Tel: 03 5133 9998

Morwell 
162 Commercial Road 
Morwell VIC 3840 
Tel: 03 5135 9555

Warragul 
Suite 2  
3 Barkly Street 
Warragul VIC 3820 
Tel: 03 5622 8600 

Name Surname  
Position – Descriptor

D: 01 234 5678 M: 0123 456 789 
name.surname@anglicarevic.org.au

103 Hoddle Street 
Collingwood VIC 3066 
T: 03 9412 6133 F: 03 9415 9181 
anglicarevic.org.au

5.6
CORPORATE STATIONERY
Folders

A universal A4 folder template has been 
provided with all of the Anglicare Victoria 
locations listed along with a space for 
business cards.
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6.0
DL BROCHURES
6.1 DL Brochure - Advanced 61 
6.2 DL Brochure - Basic 73



Included in the DL brochures are a set of templates. There are two types with several 
variations	to	choose	from,	giving	you	flexibility	for	single	or	multiple	images.	These	
brochure styles are mandatory with any brochure design created.  

6.0
DL BROCHURES



6.1
DL BROCHURE - ADVANCED
6.1.1 DL Brochure Overview 62 
6.1.2 Typography 63
6.1.3 Layout 64
6.1.4 Header 65
6.1.5 Footer 66
6.1.6 Back cover 67
6.1.7 Panel composition 68
6.1.8 Example 1 - Outer spread 69
6.1.9 Example 1 - Inner spread 70
6.1.10 Example 2 - Outer spread 71
6.1.11 Example 2 - Inner spread 72

61



Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

X

DL
X = 6mm

A B

99mm

21
0m

m

The border dimension X is used to calculate 
the scale and position of the brand elements 
on the desired format.
The standard proportions for a DL page are 
99mm by 210mm - determining X = 6mm
In the event that the DL page size is adjusted 
please calculate X to equal 6% of the page 
width and round up to the nearest even 
number.

We have created two alternate layouts 
for the DL brochure. Both deliver the 
same messaging strategy and can be 
interchangeable. Please select the most 
appropriate design and colour combination to 
compliment the key image.

6.1.1
DL BROCHURE
Overview
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Montserrat Bold Uppercase

Roboto Slab Regular

Montserrat Bold18pt/20pt

10pt/14pt

22pt/22pt

22pt/22pt

12pt/16pt

8pt/12pt

8pt/12pt

8pt/12pt

Montserrat Light Uppercase

Montserrat Bold

Montserrat Bold

Roboto Slab Bold

Roboto Slab Regular

GRD_PR

Anglicare Grad 
Purple-Red

GRD_RO

Anglicare Grad  
Red-Orange

GRD_OY

Anglicare Grad 
Orange-Yellow

FLT_P

Anglicare  
Purple

FLT_R

Anglicare  
Red

FLT_Y

Anglicare  
Yellow

In conjunction with the Anglicare Victoria 
core brand, there are two fonts that can be 
used with the DL Brochures. These are: 
Roboto Slab and Montserrat. 
Typography is always 100% black when 
used on a white background and white 
when appearing on a colour swatch.
We have provided a list of recommended 
font sizes when populating the content of  
DL Brochures.
In certain situations these can be adjusted, 
but must respect the Anglicare Victoria core 
brand hierarchy when determining new font 
sizes.

6.1.2
DL BROCHURE
Typography

Colour palette 
Colour is an important part of the Anglicare 
Victoria brand and should be used to 
compliment the image and message.
From within the Anglicare colour gradient, we 
have created three separate colour gradients 
and	three	flat	colours.
The	file	path	of	each	template	is	superseded	
with a code that corresponds to its colour 
swatch,	denoting	a	gradient	or	flat	finish	and	
colour combination.

DISPLAY BOLD
DISPLAY REGULAR
Headline bold

Title bold
Title regular

Sub heading bold

Body bold

Body regular
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Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

X XX X

HEADER HEADER

BODY BODY

FOOTER
FOOTER

X XHeader:Body:Footer:

6.1.3
DL BROCHURE
Layout - A & B

A B
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Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold 
pro blatatur, 
optas utem ipsae 
venisse pro.
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit 
ipicipsam voluptum quiae. Tem 
quidites cuptat.

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold 
pro blatatur
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit.

Title bold 
pro blatatur, 
optas utem ipsae 
venisse pro.
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit 
ipicipsam voluptum quiae. Tem 
quidites cuptat.

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold 
pro blatatur
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit.

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

X

X X X X

X7X

5X

7X

X X

6X 6X

3X

X X3X

2X2.5X

0.
5X

0.
5X

Anglicare Grad 
Orange-Yellow

Anglicare Grad  
Red-Orange

Anglicare Grad  
Purple-Red

Anglicare  
Purple

Anglicare  
Red

Anglicare  
Yellow

6.1.4
DL BROCHURE
Header - A & B

A - Header colour examples: B - Header colour examples:

The header consists of the Anglicare Victoria 
logo and accent colour.
The scale and position of the elements are 
calculated by determining the desired format 
and using the appropriate ‘X’ value. (See section 
6.1.1 for more details)
The Anglicare Victoria logo width is 7X and 
positioned 1.5X from the left edge and X from 
the format top.

The accent colour triangle can be selected from 6 
different options (see section 6.1.2).
When using colour/gradients, a single swatch 
should be selected and used throughout the 
design system.

A B
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Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold 
pro blatatur, 
optas utem ipsae 
venisse pro.
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit 
ipicipsam voluptum quiae. Tem 
quidites cuptat.

Title bold 
pro blatatur, 
optas utem ipsae 
venisse pro.
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit 
ipicipsam voluptum quiae. Tem 
quidites cuptat.

Title bold 
pro blatatur
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit.

Title bold 
pro blatatur
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit.

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

X XX X4X 4X

3X

3X 3X3X 3X

2.5X 1.5X

2.5X 1.5X

3X

2.5X
1.5X

1.5X

3X

1.5X

2.5X

9X

0.
5X

0.
5X

6.1.5
DL BROCHURE
Footer - A & B

A - Adjusting footer length B - Adjusting footer length

The footer contains the secondary information 
and ‘Better Tomorrows’ signature.
The ‘Better Tomorrows’ signature width is 4X 
and positioned X from the right edge and 1.5X 
from the format bottom.

Footer A
The secondary text is positioned 3X from the 
format bottom with a 1.5X left margin, 5X right 
margin and 2.5X top margin (relative to the bot-
tom left corner of the image container)

Footer B
The secondary text is positioned 3X from the 
format bottom with a 1.5X left margin, 5X right 
margin and 1.5X top margin (relative to the bot-
tom of the image container)

The length of the secondary information can be 
adjusted according to the messaging requirement.

Footer A
As the text box height increases, always ensure 
that the 2.5X margin is retained above the headline 
text.

Footer B
As the text box height increases, always ensure 
that the 1.5X margin is retained above the headline 
text.

Please see typography section 6.1.2 for the 
corresponding text weights and sizes for each 
format.

A B
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EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold, Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et 
eaquas sit quibus eos doloreriae eaquos ut porrovita 
dolorepuda seditio quisquo molest, sa ducipsus autem 
quis autemperatem Nihitend ucideles esendam corepti 
inction sequunt hilla corerum ium lab iligenimosae niet 
et as volenim renienis millabo rumetur? 
Rum voloribus nimenditiur?
Bus rendi aut venimet, temqui vent.
Ut exeriam audiorrovid elecum fugit, consequis accum

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Leongatha
6 Smith Street
(P.O Box 177)
Leongatha VIC 3925
Tel:  03 5662 4561
Fax: 03 9662 3358 

Collingwood 
103 Hoddle Street
Collingwood VIC 3067
Tel:  03 9412 6133
Fax: 03 9412 6134

Morwell
65 Church Street 
(P.O Box 959)
Mornwell VIC 3840 
Tel:  03 5133 9998
Fax: 03 5133 9601

EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold, Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et 
eaquas sit quibus eos doloreriae eaquos ut porrovita 
dolorepuda seditio quisquo molest, sa ducipsus autem 
quis autemperatem Nihitend ucideles esendam corepti 
inction sequunt hilla corerum ium lab iligenimosae niet 
et as volenim renienis millabo rumetur? 
Rum voloribus nimenditiur?
Bus rendi aut venimet, temqui vent.
Ut exeriam audiorrovid elecum fugit, consequis accum

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Leongatha
6 Smith Street
(P.O Box 177)
Leongatha VIC 3925
Tel:  03 5662 4561
Fax: 03 9662 3358 

Morwell
65 Church Street 
(P.O Box 959)
Mornwell VIC 3840 
Tel:  03 5133 9998
Fax: 03 5133 9601

EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et eaquas 
sit quibus eos doloreriae. Obit, quibus, venis am, serit 
alisque net enderciis ditem aut ea aspiendis ute si 
dolum atum sit volupta plabo. Caborer sperchicia ped.

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Collingwood 
103 Hoddle Street
Collingwood VIC 3067
Tel:  03 9412 6133
Fax: 03 9412 6134

EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold, Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et 
eaquas sit quibus eos doloreriae eaquos ut porrovita 
dolorepuda seditio quisquo molest, sa ducipsus autem 
quis autemperatem Nihitend ucideles esendam corepti 
inction sequunt hilla corerum ium lab iligenimosae niet 
et as volenim renienis millabo rumetur? 
Rum voloribus nimenditiur?
Bus rendi aut venimet, temqui vent.
Ut exeriam audiorrovid elecum fugit, consequis accum

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Leongatha
6 Smith Street
(P.O Box 177)
Leongatha VIC 3925
Tel:  03 5662 4561
Fax: 03 9662 3358 

Collingwood 
103 Hoddle Street
Collingwood VIC 3067
Tel:  03 9412 6133
Fax: 03 9412 6134

Morwell
65 Church Street 
(P.O Box 959)
Mornwell VIC 3840 
Tel:  03 5133 9998
Fax: 03 5133 9601

2X 2X

XX

DL 
BROCHURE 
CONTENT

ANGLICARE 
CALL TO 
ACTION  
BOX

1.5X

1.5X

1.5X 1.5X

1.5X

1.5X

2X

X

The DL back cover should always contain 
the Anglicare call to action box. This provides 
brand information, contact details, ideology, 
CTA’s and reinforces the Anglicare Victoria 
brand components across all DL brochure 
media.
The Anglicare Victoria call to action box 
should always sit with X margin to the left, 
bottom  
and right of the DL brochure and 1.5X 
clearspace above.

Anglicare Victoria Call To Action Box
This	graphic	box	is	fixed	and	is	not	to	be	
edited or adapted. This box contains the 
following:

• ‘What we do’ descriptor
• Website info
• Generic info email
• You tube details
• Twitter feed details
• Facebook details
• Logotype and Tagline

Office	address	details
Office	addresses	can	be	added	above	the	
Anglicare Victoria call to action box. A 1.5X 
margin should be above and below the  
contact details - with the option to add 4, 3 or  
2 addresses.

6.1.6
DL BROCHURE
Back cover

4 Address option 3 Address option 2 Address option
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1 Content A

Content C

Content B2

3

1 Content A

Content C

Content B2

3

1 Content A

Content C

Content B2

3

12°

Don’t stack the pages 
so that the layout is 
repeated. There should 
be	a	fluid	movement	
upwards across the 
spreads.

Always ensure there 
are 3 elements present 
on each page section.

6.1.7
DL BROCHURE
Panel composition

Internal	pages	-	fluid	elements	examples

The internal structure of the DL brochures can 
be adjusted to suit the required content. 
There are a number of principles to the layout 
and positioning of content on each of the pages. 
These are:

12 degrees 
All image or colour containers should be pitched  
at a 12 degree angle. This creates a positive 
‘upward’ motion in line with the Anglicare 
Victoria brand identity.

Colour 
Only use one of the accent colours/colour 
gradients throughout the DL brochure (please 
see section 6.1.2)

3 Sections 
Where multiple elements are used on a page, 
for example a combination of images and text, 
there should always be 3 sections. These 
elements	are	fluid	on	a	vertical	axis	and	can	
move up and down the page as illustrated.

When using the layout system you should take 
note of the following don’t’s: 
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Body regular, Quiat faccab illum fuga. Et aut Et 

• doluptatet
• Corro enimpe etumqua spitate
• Latis aut paria volorum ius
• Quatio Vitibus sequi. 

Body regular, umquid enis conetus, sumenda ndescit 
labor sapelluptate pa estios sitiisit molenih ilique 
molupta temquat emporep ersped ut laborrum 
qui aceristis eiunt, saerumquamus autes ut el 
estiatureped molupta epudicitas aliquatur aut estrum 
ent ut alia volupta volupta ssequates eossunto 
velectae pliquam a sitio. Et liquis aut fugias.

Headline bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti.

Body regular, quatur, coreped eatur aut alitenimpos 
mint est, aliquibus apedigent doles rem nos eum qui 
acipsan dempore con ratium vendi occae essequi 
conem doloreicia vendio. Id molupta soles.

Body regular, et et qui di od molorpo rionseq 
uasperem volupta apiendundit unt voluptat sequiae 

EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold, Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et 
eaquas sit quibus eos doloreriae eaquos ut porrovita 
dolorepuda seditio quisquo molest, sa ducipsus autem 
quis autemperatem Nihitend ucideles esendam corepti 
inction sequunt hilla corerum ium lab iligenimosae niet 
et as volenim renienis millabo rumetur? 
Rum voloribus nimenditiur?
Bus rendi aut venimet, temqui vent.
Ut exeriam audiorrovid elecum fugit, consequis accum

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Leongatha
6 Smith Street
(P.O Box 177)
Leongatha VIC 3925
Tel:  03 5662 4561
Fax: 03 9662 3358 

Collingwood 
103 Hoddle Street
Collingwood VIC 3067
Tel:  03 9412 6133
Fax: 03 9412 6134

Morwell
65 Church Street 
(P.O Box 959)
Mornwell VIC 3840 
Tel:  03 5133 9998
Fax: 03 5133 9601

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

2X

2X

2X

2X

2X

2X

2X 2X

X

X

X

X

XXX

X

12°

1.5X

1.5X

An example cover spread (A) with back page 
and inside page. Note the position and layout of 
the elements on each page respective to X.

6.1.8
DL BROCHURE
Example 1 - Outer spread

Please see section 6.1.2 for the text weights, sizes 
and colour options for the DL brochure format.

Front CoverBack Cover
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DISPLAY BOLD 

EHENTUR? NATUS. 

LIQUATEM.

DISPLAY REGULAR 

LAUT EAT UT 

UTATUSD CORRO

 
Body regular, soles eostiur, nectatur molupic te exero 

corio omnisquis parchit lacescit exceptatquae con cor 

accuptaquia nos doluptis et doluptatet, corro enimpe 

etumqua spitate. Ximaion pa di occatur aut eatustibus.

Headline bold vollaut dolum
eum vollaut quam?

Sub heading bold aut alitenimpos mint est, 
aliquibus apedigent doles 
Body regular, soles eostiur, nectatur molupic te exero 
corio omnisquis parchit lacescit exceptatquae con cor 
accuptaquia nos doluptis 

• Et doluptatet
• Corro enimpe etumqua spitate
• Latis aut paria volorum ius
• Quatio Vitibus sequi. 

Body regular, voluptatiis non est accaecti nimi, volutat 
int arum volent od quoditi sae everaturi reptiunt et et 
inctiuribus dolenis eum doluptatque deria susa alique 
sit volentores.

Headline bold, vollaut dolum 
eum vollaut quam?

Body bold, coreped eatur aut aliten impos mint est, 
aliqui bus apedigent doles 
Rem nos eum qui acipsan dempore con ratium vendi 
occae essequi conem doloreicia vendio. 

Body regular, soles eostiur, nectatur molupic te exero 
corio omnisquis parchit lacescit exceptatquae con cor 
accuptaquia nos doluptis et doluptatet, corro enimpe 
etumqua spitate latis aut paria volorum ius, quatio. 
Vitibus sequi. Ullorum voluptatiis non est accaecti nimi, 
volutat int arum volent.

Body regular, mil id exerum nos et que pora ped maio 
dolupitiscim ilit, teturi dolore parions editis int laborro 
most aut pro et remquodi debit elliatatium, cuptatibus. 
Anient voluptatem re ad ma dolorporro blaborerunt 
maximint.

DISPLAY BOLD 

EHENTUR? NATUS. 

LIQUATEM.

DISPLAY REGULAR 

LAUT EAT UT 

UTATUSD CORRO

 
Body regular, soles eostiur, nectatur molupic te exero 

corio omnisquis parchit lacescit exceptatquae con cor 

accuptaquia nos doluptis et doluptatet, corro enimpe 

etumqua spitate. Ximaion pa di occatur aut eatustibus.

Body bold
Body regular, eatur aut alitenimpos

Headline bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti aliquis. Bitaque 
net magnatius, ut et es porectus. 
As modigen deruntiis volende 
lluptasi delesti onsecus quam

 “Body bold, eatur aut alitenimpos mint est, aliquibus 
apedigent doles Id molupta soles mos aut aut as 
comnissedis raectur, aut earcient estorpos ut lantiore 
plabori sinciet eos.”

2X

2X

2X

2X

2X 2X

2X2X

2X

2X

2X

2X

2X

2X

2X

2X

12°

12°

12°

6.1.9
DL BROCHURE
Example 1 - Inner spread

Please see section 6.1.2 for the text weights, sizes 
and colour options for the DL brochure format.

An example interior spread. Note the position 
and layout of the elements on each page 
respective to X along with the 12 degree 
movement. Also when using the 3 section 
method it is recommended to leave the central 
panel neutral - using only text and image boxes.
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Headline bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti.

Body regular,  quatur, coreped eatur aut alitenimpos 
mint est, aliquibus apedigent doles rem nos eum qui 
acipsan dempore con ratium vendi occae essequi 
conem doloreicia vendio. Id molupta soles.

Body regular, et et qui di od molorpo rionseq 
uasperem volupta apiendundit unt voluptat sequiae 

EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et eaquas 
sit quibus eos doloreriae. Obit, quibus, venis am, serit 
alisque net enderciis ditem aut ea aspiendis ute si 
dolum atum sit volupta plabo. Caborer sperchicia ped.

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Collingwood 
103 Hoddle Street
Collingwood VIC 3067
Tel:  03 9412 6133
Fax: 03 9412 6134

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

2X

2X

2X

2X

2X

2X

1.5X

1.5X

2X 2X

X

X

X
X

X

XXX

X

12°

6.1.10
DL BROCHURE
Example 2 - Outer spread

An example cover spread (B) with back page 
and inside page. Note the position and layout of 
the elements on each page respective to X.

Please see section 6.1.2 for the text weights, sizes 
and colour options for the DL brochure format.

Front CoverBack Cover
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DISPLAY BOLD 

EHENTUR? NATUS. 

LIQUATEM.

DISPLAY REGULAR 

LAUT EAT UT 

UTATUSD CORRO

 
Body regular, soles eostiur, nectatur molupic te exero 

corio omnisquis parchit lacescit exceptatquae con cor 

accuptaquia nos doluptis et doluptatet, corro enimpe 

etumqua spitate. Ximaion pa di occatur aut eatustibus 

DISPLAY BOLD 

EHENTUR? NATUS. 

LIQUATEM.

DISPLAY REGULAR 

LAUT EAT UT 

UTATUSD CORRO

 
Body regular, soles eostiur, nectatur molupic te exero 

corio omnisquis parchit lacescit exceptatquae con cor 

accuptaquia nos doluptis et doluptatet, corro enimpe 

etumqua spitate. Ximaion pa di occatur aut eatustibus 

Headline bold, vollaut dolum 
eum vollaut quam?

Body bold, coreped eatur aut aliten impos mint est, 
aliqui bus apedigent doles 
Rem nos eum qui acipsan dempore con ratium vendi 
occae essequi conem doloreicia vendio. 

Headline bold eiusdae vollaut 
dolum eum vollaut quam?

Sub heading bold alitenimpos mint est, 
aliquibus apedigent doles 
Body regular, soles eostiur, nectatur molupic te exero 
corio omnisquis parchit lacescit exceptatquae con cor 
accuptaquia nos doluptis 

• Et doluptatet
• Corro enimpe etumqua spitate
• Latis aut paria volorum ius
• Quatio Vitibus sequi. 

Body bold
Body regular, eatur aut alitenimpos

Headline bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti aliquis. Bitaque 
net magnatius, ut et es porectus. 
As modigen deruntiis volende 
lluptasi delesti onsecus quam

2X

2X

2X

2X

2X 2X

2X2X

2X

2X

2X

2X

2X

2X

2X

2X

12° 12°

6.1.11
DL BROCHURE
Example 2 - Inner spread

Please see section 6.1.2 for the text weights, sizes 
and colour options for the DL brochure format.

An example interior spread. Note the position 
and layout of the elements on each page 
respective to X along with the 12 degree 
movement. Also when using the 3 section 
method it is recommended to leave the central 
panel neutral - using only text and image boxes.
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Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

Title bold 
pro blatatur, 
optas utem ipsae 
venisse pro.
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit 
ipicipsam voluptum quiae. Tem 
quidites cuptat.

Title bold 
pro blatatur
Title regular, pro blatatur, optas 
utem ipsae venisse. Iniscilla simo 
berspid quia plia quam iliquae. Diat 
ped qui bea ium.
Quatem voluptatinum utest, vidit.

XX

HEADER

BODY

FOOTER

X

3X

3X

1.5X

1.5X

6.2.1
DL BROCHURE - BASIC
Layout

Footer size can be adjusted for 
additional content

Basic DL Brochure cover layout

The basic DL brochure layout consists of 3 
sections: Header, body content and footer.
The footer and body content can be adapted 
to meet the brochure messaging requirements, 
however the header scale/position must remain 
consistent across all publications.

Header: 
This contains the Anglicare Victoria logo.

Body: 
This contains a brand image.

Footer:
This contains the title information and ‘Better 
Tomorrows’ signature.

There is one colour option for the basic  
DL brochure - the full Anglicare Victoria  
colour gradient.

The length of the footer can be adjusted according 
to the messaging requirement.
As the text box height increases, always ensure 
that the 1.5X margin is retained above the title text.

Please see typography section 6.1.2 for the 
corresponding text weights and sizes for each 
format.
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Headline bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti.

Body regular, quatur, coreped eatur aut alitenimpos 
mint est, aliquibus apedigent doles rem nos eum qui 
acipsan dempore con ratium vendi occae essequi 
conem doloreicia vendio. Id molupta soles.

Body regular, et et qui di od molorpo rionseq 
uasperem volupta apiendundit unt voluptat 
sequiae net. Ignimili aerio. Itas molecuptatur a atur 
ressequasit exerro eum et aci ut liquam atuscilitat.
Quia quodit volo in culpa ipis maio volo doloratur 
magnienimus maion consecto cus rerrunt.

EVERYTHING WE 
DO IS TO PROTECT, 
PREVENT & EMPOWER 
DISADVANTAGED 
CHILDREN, 
YOUNG PEOPLE 
AND FAMILIES.

anglicarevic.org.au
info@anglicare.org.au
1800 809 722
youtube.com/anglicarevic
twitter.com/anglicarevic
facebook.com/anglicare

Headline bold, Ehentur Qui optas 
doloris cipiden duciumqui dolora.

Sub heading bold
Body regular, ipsae venisse quassed itatia.Offi ciate 
magnimin et dem ius, optate parchil ideribus et 
eaquas sit quibus eos doloreriae eaquos ut porrovita 
dolorepuda seditio quisquo molest, sa ducipsus autem 
quis autemperatem Nihitend ucideles esendam corepti 
inction sequunt hilla corerum ium lab iligenimosae niet 
et as volenim renienis millabo rumetur? 

Sub heading bold
Body regular, in corrore ptatium que pratur aut eserchit 
eossunt ioreped moluptatia dolentio.

Sub heading bold
Body regular, evelign imolor sum que vitatiuntusa 
conet ipiet optaturitio. Nequas ut fugia quibusciis es 
doluptatiis magnis netur, ut rerrori onsersp erroreium 
sapicipictem vollam lita di cum vent harchit vitius.

Offi ce Locations

Bairnsdale
347 Main Street 
Bairnsdale VIC 3840 
Tel:  03 5152 1213
Fax: 03 5152 1198

Collingwood 
103 Hoddle Street
Collingwood VIC 3067
Tel:  03 9412 6133
Fax: 03 9412 6134

Title bold
Title regular, pro blatatur, optas 
utem ipsae venisse.

2X

2X

2X

2X

2X

2X

2X

1.5X

1.5X

2X 2X

X4X

X

X
X

1.5X

1.5X

1.5X

XX

X

X

X
0.5X

0.5X

6.2.2
DL BROCHURE - BASIC
Example - Outer spread

An example basic DL cover spread with back 
page and inside page. Note the position and 
layout of the elements on each page respective 
to X.
The basic DL brochure is available in MS Word 
format

Please see section 6.1.2 for the text weights and 
sizes

Front CoverBack Cover
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Headine bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti.

Body regular, coreped eatur aut alitenimpos mint est, 
aliquibus apedigent doles rem nos eum qui acipsan 
dempore con ratium vendi occae essequi conem 
doloreicia vendio. Id molupta soles.

Body regular,  et et qui di od molorpo rionseq 
uasperem volupta apiendundit unt voluptat sequiae 
net. To earit quatur, coreped eatur aut alitenimpos 
mint est, aliquibus apedigent doles rem nos eum qui 
acipsan dempore con ratium vendi occae essequi 
conem doloreicia vendio. Id molupta soles.

Headline bold vollaut dolum
eum vollaut quam?

Sub heading bold aut alitenimpos mint est, 
aliquibus apedigent doles 
Body regular, soles eostiur, nectatur molupic te exero 
corio omnisquis parchit lacescit exceptatquae con cor 
accuptaquia nos doluptis 

• Et doluptatet
• Corro enimpe etumqua spitate
• Latis aut paria volorum ius
• Quatio Vitibus sequi. 

Body regular, voluptatiis non est accaecti nimi, volutat 
int arum volent od quoditi sae everaturi reptiunt et et 
inctiuribus dolenis eum doluptatque deria susa alique 
sit volentores.

Headline bold, Ehentur? Natus. 
Liquatem. Dus eiusdae vollaut 
dolum eum quam volorer 
ruptatium re, et eritaecat laut 
eat ut utatusd aectistiunt pra net 
volestis audi unti.

Body bold
Body regular, eatur aut alitenimpos

Headline bold, vollaut dolum 
eum vollaut quam?

Body regular, coreped eatur aut aliten impos mint est, 
aliqui bus apedigent doles Rem nos eum qui acipsan 
dempore con ratium vendi occae essequi conem 
doloreicia vendio. 

2X

2X 2X 2X 2X2X

2X

2X

2X

2X

2X

5X 5X

2X 2XXX

2X

2X

6.2.3
DL BROCHURE - BASIC
Example - Inner spread

Please see section 6.1.2 for the text weights and 
sizes

An example interior spread. Note the position 
and layout of the elements on each page 
respective to X  along with the page footer 
colour block - this should feature on all basic 
DL brochures to reinforce the Anglicare Victoria 
core brand.
The basic DL brochure is available in MS  
Word format
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We	have	created	two	design	systems	for	flyers,	leaflets,	posters,	large	format	and	
advertising.	Each	system	has	been	designed	to	give	you	flexibility	depending	on	
the style of the image, the message and the amount of content required. 

7.0
DESIGN SYSTEM



7.1
DESIGN SYSTEM - ELEMENTS
7.1.1 Page formats - Determining X 81 
7.1.2 Typography 82
7.1.3 Colour palette 83
7.1.4 File paths 84

80



X X X

X

A3
X = 12mm

A4
X = 8mm

A5
X = 6mm

A6
X = 4mm

The border dimension X is used to calculate 
the scale and position of the brand elements 
on the desired format.
X has been calculated for a number of 
commonly used format sizes which are 
provided in the table below.
For non standard formats please see the 
calculation adjacent to the table.

To determine X for non standard formats, X can 
be calculated as 4% of the format width. When X 
has been calculated, round the dimension to the 
nearest even number.

Exceptions
For extreme landscape/portrait formats, please 
scale the margins and brand elements to the 
appropriate size, ensuring legibility and brand 
consistency.

7.1.1
DESIGN SYSTEMS
Page formats - determining X

Standard page sizes:

Format lookup table:

Page Size X

A0 34mm

A1 24mm

A2 18mm

A3 12mm

A4 8mm

A5 6mm

A6 4mm
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Montserrat Bold Uppercase

Montserrat Light Uppercase

Montserrat Bold

Montserrat Light

Montserrat Bold

Roboto Slab Bold

Roboto Slab Regular

In conjunction with the Anglicare Victoria 
core brand, there are two fonts that can be 
used with the design systems. These are: 
Roboto Slab and Montserrat.
Typography is always 100% black when 
used on a white background and White 
when appearing on a colour swatch.

This table provides font sizes for the most 
commonly used formats. If you need to 
calculate font and leading sizes for other 
pages take the closest format size and 
scale the text elements accordingly.

7.1.2
DESIGN SYSTEMS
Typography

Font size lookup table:

(Font-size/leading)

DISPLAY BOLD
DISPLAY REGULAR
Headline bold

Headline regular
Sub heading bold

Body bold

Body regular

Page Size Display Bold Display Regular Headline Bold Headline Regular Sub Heading Bold Body Bold Body Regular

A3 36pt/36pt 36pt/36pt 25pt/32pt 25pt/32pt 13pt/22pt 13pt/22pt 13pt/22pt

A4 26pt/26pt 26pt/26pt 18pt/22pt 18pt/22pt 10pt/16pt 10pt/16pt 10pt/16pt

A5 18pt/18pt 18pt/18pt 13pt/18pt 13pt/18pt 8pt/14pt 8pt/14pt 8pt/14pt

A6 14pt/14pt 14pt/14pt 11pt/14pt 11pt/14pt 7.5pt/12pt 7.5pt/12pt 7.5pt/12pt
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Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum 
quo od magni rerionsequi ut

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam 
quiam verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum 
quo od magni rerionsequi ut

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam 
quiam verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

FLT_Y

FLT_YGRD_OYFLT_RGRD_PR

FLT_R FLT_P

GRD_PRGRD_ROGRD_OY

Colour is an important part of the Anglicare 
Victoria brand and should be used to 
compliment the image and message.
From within the Anglicare Victoria colour 
gradient, we have created three separate 
colour	gradients	and	three	flat	colours.
The	file	path	of	each	template	is	superseded	 
with a code that corresponds to its colour 
swatch,	denoting	a	gradient	or	flat	finish	and	
colour combination.

When using colour/gradients, a single swatch 
should be selected and used throughout the 
design system.

7.1.3
DESIGN SYSTEMS
Colour palette

Anglicare Yellow: Anglicare Red: Anglicare Purple:

Anglicare Grad Purple-Red:Anglicare Grad Red-Orange:Anglicare Grad Orange-Yellow:
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ANG_S1_A4_GRD_PR

ANG_S2_A6_NI_FLT_P

ANG_A5_HORZ_GRD_OY_1

Anglicare

Anglicare

Anglicare

Design system

Design system

Page format

Page format

Page format Page orientation

No Image

Colour swatch style

(Gradient)

Colour swatch style

(Flat)

Colour swatch style

(Gradient)

Colour combination

(Purple to Red)

Colour combination

(Orange to Yellow)

Version 1

Colour

(Purple)

We have created InDesign templates for 
a number of commonly used formats in 
each of the 6 colour schemes.
The	file	naming	structure	denotes	the	
design system, page size, image/no 
image	and	colour	profile.

The	following	examples	demonstrate	the	file	
naming system. 

For	the	landscape	design	files	we	have	
included a horizontal - HORZ code to 
define	the	page	orientation.

7.1.4
DESIGN SYSTEMS
File paths

Example 01:

Example 02:

Example 03:

ANGLICARE DESIGN SYSTEM PAGE FORMAT NO IMAGE HORIZONTAL COLOUR SWATCH STYLE COLOUR

ANG S1 A3 NI HORZ GRD (Gradient) PR (Purple - Red)

S2 A4 FLT (Flat) RO (Red - Orange

A5 RY (Red - Yellow)

A6 P (Purple)

R (Red)

Y (Yellow)
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7.2.1
DESIGN SYSTEM 1
Introduction & Application

When a distinctive headline message is required, design system 1 is 
recommended. The headline is offset against the Anglicare Victoria colour 
palette and can be accompanied by an image or with body content.
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Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

X X

HEADER

BODY

FOOTER

X

DS1 layout 1 consists of 3 sections: Header, 
body content and footer.
Each of the elements can adapt to meet 
the requirements of the Anglicare Victoria 
messaging.

Header: 
This contains the title and logo

Body: 
This contains a brand image.

Footer:
This contains the secondary information along 
with the Anglicare Victoria contact details and 
‘Better Tomorrows’ signature.

Please see sections 7.1.1 - 7.1.2 to determine the 
scale and position of the elements as the format 
size changes.

7.2.2
DESIGN SYSTEM 1
Layout 1
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DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum quo 
od magni rerionsequi ut

Sub heading bold

Body regular. Que earum eaquis ratquun tisinveres net harciet eos eum voluptatis everi assi 
offi cimet vollore peligenis consequam faccullique earumquo ipicte arum seque plignis ent ut elenis 
commolorit, quis perionsecae int as ditae.

Body regular. Esed quam, omnim quo que reprem quaerum rem rem fuga. Luptate volupta epudam con 
rem nis ad maiore adis sequis ma sunt, sam et harum il in rerfero ea dolorep elenimi, optat.
Luptam, as dus am re rernam endictur, te nonsequibus.

Sub heading bold

Body regular. ad et laborum quidelecest, ut lam, occate volorrum, quatusam laceper ecuscil eum quo 
od magni rerionsequi ut venihit quame inum et alique cone offi ctis ipsa nimporit inus moluptatem. 
Et am laccatur sintion consend itibus res aceaquo corpore volorum aditate nistota tiorerum faccae 
corero beatiorem ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi, endi ad ma dolum 
harchil igenimusto volum eat.

Body bold, quiame molenis volorep ellaute volorempor molut harunt aut utectus ex exerrore et, ut 
alicabo. Et di as minctat quodit oditiorem ius ex et, ne abora velluptatia dignis assum ulligeniet 
laborem porerio nseditio maio. Reperestios imus.

Body regular. Aximagnia parum sust estrunt entibus utecesed et voluptas dolesti onesciatinti.
Ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi.

1300 889 335  |  anglicarevic.org.au

X X

HEADER

BODY

X

DS1 layout 2 consists of 2 sections: Header and 
body content.
Each of the elements can adapt to meet 
the requirements of the Anglicare Victoria 
messaging.

Header: 
This contains the title and logo

Body: 
This contains the secondary information along 
with the Anglicare Victoria contact details and 
‘Better Tomorrows’ signature.

7.2.3
DESIGN SYSTEM 1
Layout 2

Please see sections 7.1.1 - 7.1.2 to determine the 
scale and position of the elements as the format 
size changes.
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Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

DISPLAY BOLD. 

CERE, SEQUE AUT ABORIA 

ELESTOTA DE 

DISPLAY REGULAR, PORROVI. 

GENTIATEMQUO VOLUPTAS 

QUIANDA PA MA ET IDUNT QUAM 

RESECTO CONE IPSA

Headline bold, offi catia vernam, aciae 
poriaspe nem fugit alis netum re, offi catia
Body regular. alibuscias consequ iatus, quianda pa quat inum etur sectur.

1300 889 335  |  anglicarevic.org.au

X2X

XX

X

X X X

0.
5X

7X

X
12°

X

X X

X

X

X

The header consists of the Anglicare Victoria 
logo and title banner. 
The scale and position of the elements 
are calculated by determining the desired 
format (or closest alternative) and using the 
appropriate ‘X’ value. (See section 7.1.1 for 
more details)
The Anglicare Victoria logo width is 7X and 
positioned 1.5X from the left edge and X from 
the format top.
The banner box and text is pitched at a 12 
degree angle with the top right corner X from 
the format edges. The text is surrounded by a 
margin: X from the top, left, bottom edge and 
2X from the right of the banner.

The length of the title can be adjusted according to 
the Anglicare Victoria messaging and must always 
be contained in the coloured banner box.
As the title height increases, expand the banner 
box vertically to suit, leaving X above and below 
the title.
Please see typography section 7.1.2 for the 
corresponding text weights and sizes for each 
format.

7.2.4
DESIGN SYSTEM 1
Layout 1 & 2 - Header

Header: 4 Lines Header: 7 Lines
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DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum quo 
od magni rerionsequi ut

Sub heading bold

Body regular. Que earum eaquis ratquun tisinveres net harciet eos eum voluptatis everi assi 
offi cimet vollore peligenis consequam faccullique earumquo ipicte arum seque plignis ent ut elenis 
commolorit, quis perionsecae int as ditae.

Body regular. Esed quam, omnim quo que reprem quaerum rem rem fuga. Luptate volupta epudam con 
rem nis ad maiore adis sequis ma sunt, sam et harum il in rerfero ea dolorep elenimi, optat.
Luptam, as dus am re rernam endictur, te nonsequibus.

Sub heading bold

Body regular. ad et laborum quidelecest, ut lam, occate volorrum, quatusam laceper ecuscil eum quo 
od magni rerionsequi ut venihit quame inum et alique cone offi ctis ipsa nimporit inus moluptatem. 
Et am laccatur sintion consend itibus res aceaquo corpore volorum aditate nistota tiorerum faccae 
corero beatiorem ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi, endi ad ma dolum 
harchil igenimusto volum eat.

Body bold, quiame molenis volorep ellaute volorempor molut harunt aut utectus ex exerrore et, ut 
alicabo. Et di as minctat quodit oditiorem ius ex et, ne abora velluptatia dignis assum ulligeniet 
laborem porerio nseditio maio. Reperestios imus.

Body regular. Aximagnia parum sust estrunt entibus utecesed et voluptas dolesti onesciatinti.
Ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi.

1300 889 335  |  anglicarevic.org.au

X X X4X

3X

1.5X

0.5X

X

X

3X

X

When an image isn’t required layout 2 can be 
used to deliver text only messaging.
The text box should always be left aligned with a 
2X margin from the left edge, 3X margin from  
the right and 1.5X margin from the bottom of the 
title banner.
For best practice, the text box should never drop 
below 5X from the format bottom.
A number of recommended font weights 
corresponding to format size can be found in 
section 7.1.2.

7.2.5
DESIGN SYSTEM 1
Layout 2 - Body
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Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. 
Nam quiam verum aut alibus dolupieni dioriandi vent.
Andaeperianis ea dus si sundae. Upicatisquid maio et utemodis maximaxim id 
experum volorio. Ut erita int molumqu aspitis quatin conseque di voluptae.

DISPLAY BOLD. 

DISPLAY REGULAR, XIM HARCIET 

EOS EUM ABORIATURE CONSEQUAE. 

ARCHILIQUI DOLUPTA.

1300 889 335  |  anglicarevic.org.au

POSTER IMAGE GOES HERE

DISPLAY BOLD. 

CERE, SEQUE AUT ABORIA 

ELESTOTA DE 

DISPLAY REGULAR, PORROVI. 

GENTIATEMQUO VOLUPTAS 

QUIANDA PA MA ET IDUNT QUAM 

RESECTO CONE IPSA

Headline bold, offi catia vernam, aciae 
poriaspe nem fugit alis netum re, offi catia
Body regular. alibuscias consequ iatus, quianda pa quat inum etur sectur.

1300 889 335  |  anglicarevic.org.au

X X XX 4X

3X

0.5X

0.5X

X

X

X

3X

3.5X 3.5X

3X

X

The footer contains the secondary information, 
contact details and ‘Better Tomorrows’ signature.
The scale and position of the elements are 
calculated by determining the desired format (or 
closest alternative) and using the appropriate ‘X’ 
value. (See section 7.1.1 for more details)
The contact details are positioned 2X from the 
bottom and left of the format.
The ‘Better Tomorrows’ signature width is 4X 
and positioned X from the right edge and 1.5X 
from the format bottom.
The secondary text is positioned 3.5X from the 
format bottom with a 2X left margin, 6X right 
margin and 3X top margin (relative to the bottom 
left corner of the image container)

7.2.6
DESIGN SYSTEM 1
Layout 1 - Footer

The length of the secondary information can be 
adjusted according to the messaging requirement.
As the text box height increases, always ensure 
that the 3X margin is retained above the headline 
text.
Please see typography section 7.1.2 for the 
corresponding text weights and sizes for each 
format.

Footer: 6 Lines Footer: 3 Lines
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DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI 

DOLUPTA.

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 
verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

HEADER

BODY

FOOTER

X

X

X

XX

X

7.2.7
DESIGN SYSTEM 1
Landscape layout 1

DS1 landscape layout 1 is a variation of design 
system 1 and consists of 3 sections: Header, 
body content and footer.
It should always be used in conjunction with an 
image/headline.
Each of the elements can adapt to meet 
the requirements of the Anglicare Victoria 
messaging.

Header: 
This contains the Anglicare Victoria logo

Body: 
This contains the headline and image.

Footer: 
This contains the secondary information along 
with the Anglicare Victoria contact details and 
‘Better Tomorrows’ signature.
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DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI DOLUPTA.

Headline bold

Body regular, Rerciis et quis alibuscias consequ iatus, quianda 

pa quat inum etur sectur molorrumet fugit alis netum re, 

offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 

verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

HEADER

BODY

X

X

X

XX

X

7.2.8
DESIGN SYSTEM 1
Landscape layout 2

DS1 landscape layout 2 is a variation of design 
system 1 and consists of 2 sections: Header and 
body content.
It should always be used in conjunction with an 
image/headline.
Each of the elements can adapt to meet 
the requirements of the Anglicare Victoria 
messaging.

Header: 
This contains the Anglicare Victoria logo

Body: 
This contains the headline, image and 
secondary information along with the Anglicare 
Victoria contact details and ‘Better Tomorrows’ 
signature.
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DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI 

DOLUPTA.

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 
verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI 

DOLUPTA.

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 
verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI 

DOLUPTA.

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 
verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI 

DOLUPTA.

Headline bold, offi catia vernam, aciae 
poriaspe nem fugit alis netum re, offi catia
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 
verum aut alibus dolupieni dioriandi vent. Sedita doluptatem ex et eate sincima gnihil idem. 
Odicius dem sume pora nonseque eveliquae. 
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X

X

X X

X
0.5X

1.5X

2X

2X

2X

3X 3X

X

X4X10X

X

X

0.
5X 7X

7°

7.2.9
DESIGN SYSTEM 1
Landscape layout 1 - Header & Footer

The landscape header consists of the Anglicare 
Victoria logo.  
The scale and position of the elements are 
calculated by determining the desired format (or 
closest alternative) and using the appropriate ‘X’ 
value. (See section 7.1.1 for more details)
The Anglicare Victoria logo width is 7X and 
positioned 1.5X from the left edge and X from the 
format top.
The top of the body content box is pitched at a  
7 degree angle.

The landscape footer contains the secondary 
information, contact details and ‘Better 
Tomorrows’ signature.
The scale and position of the elements are 
calculated by determining the desired format (or 
closest alternative) and using the appropriate ‘X’ 
value. (See section 7.1.1 for more details)
The contact details are positioned 2X from the 
left  and 1.5X from the bottom of the format.
The ‘Better Tomorrows’ signature width is 4X 
and positioned X from the right and bottom 
edge.
The secondary text is positioned 3X from the 
format bottom with a 2X left margin, 15X right 
margin and 2X top margin (relative to the bottom 
left corner of the body/image container)

The length of the secondary information can be 
adjusted according to the messaging requirement.
As the text box height increases, always ensure 
that the 2X margin is retained above the headline 
text.
Please see typography section 7.1.2 for the 
corresponding text weights and sizes for each 
format.

Footer: 4 Lines Footer: 6 Lines
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DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI 

DOLUPTA.

Headline bold.
Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 
verum aut alibus dolupieni dioriandi vent.
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DISPLAY BOLD. 

DISPLAY REGULAR, 

XIM HARCIET EOS 

EUM ABORIATURE 

CONSEQUAE. 

ARCHILIQUI DOLUPTA.

Headline bold

Body regular, Rerciis et quis alibuscias consequ iatus, quianda 

pa quat inum etur sectur molorrumet fugit alis netum re, 

offi catia vernam, aciae poriaspe nem quo ium fuga. Nam quiam 

verum aut alibus dolupieni dioriandi vent.
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X X

X X

X XX X

X XX X

X X
X X

7° 7°

Equal
Clearspace

Equal
Clearspace

Equal
Clearspace

Equal
Clearspace

7.2.10
DESIGN SYSTEM 1
Landscape layout 1 & 2 - Body

DS1 landscape layout incorporates the  
Anglicare Victoria title banner and image into 
the body content.
Layout 1 places the secondary text below the 
body content into the footer, while layout 2 
includes the secondary information within  
the banner.
For layout 1 the body content will increase or 
decrease in scale in relation to the amount of 
secondary information (please see section 
7.2.9). For layout 2, the body content will 
remain the same scale throughout.
The text box should always be left aligned  
with an X margin from the left and right of the 
text banner.
Across both layouts 1&2, the text box should 
be positioned to have equal clearspace above 
and below - inside the banner.
A number of recommended font weights 
corresponding to format size can be found in 
section 7.1.2.

Body - Layout 1 Body - Layout 2
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7.3.5 Body - Layout 2 101
7.3.6 Footer - Layout 1 102
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7.3.1
DESIGN SYSTEM 2
Introduction & Application

When a clear distinctive image or more body content is required, design system 2 
is recommended. The Anglicare Victoria colour palette is introduced adjacent to the 
logo and at the base of the page, highlighting the CTA and tagline.
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Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum 
quo od magni rerionsequi ut

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam 
quiam verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

X X

HEADER

BODY

FOOTER

X

X

7.3.2
DESIGN SYSTEM 2
Layout 1

DS2 layout 1 consists of 3 sections: Header, 
body content and footer.
Each of the elements can adapt to meet 
the requirements of the Anglicare Victoria 
messaging.

Header: 
This contains the Anglicare Victoria logo

Body: 
This contains a brand image.

Footer:
This contains the title & information along with 
the Anglicare Victoria contact details and ‘Better 
Tomorrows’ signature.

Please see sections 7.1.1 - 7.1.2 to determine the 
scale and position of the elements as the format 
size changes.
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Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum quo 
od magni rerionsequi ut

Sub heading bold

Body regular, que earum eaquis ratquun tisinveres net harciet eos eum voluptatis everi assi 
offi cimet vollore peligenis consequam faccullique earumquo ipicte arum seque plignis ent ut elenis 
commolorit, quis perionsecae int as ditae.

Body regular, omnim quo que reprem quaerum rem rem fuga. Luptate volupta epudam con rem nis ad 
maiore adis sequis ma sunt, sam et harum il in rerfero ea dolorep elenimi, optat.
Luptam, as dus am re rernam endictur, te nonsequibus.

Sub heading bold

Body regular, assinciet ad et laborum quidelecest, ut lam, occate volorrum, quatusam laceper ecuscil 
eum quo od magni rerionsequi ut venihit quame inum et alique cone offi ctis ipsa nimporit inus 
moluptatem. Et am laccatur sintion consend itibus res aceaquo corpore volorum aditate nistota 
tiorerum faccae corero beatiorem ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi, 
endi ad ma dolum harchil igenimusto volum eat.

Bold bold, quiame molenis volorep ellaute volorempor molut harunt aut utectus ex exerrore et, ut 
alicabo. Et di as minctat quodit oditiorem ius ex et, ne abora velluptatia dignis assum ulligeniet 
laborem porerio nseditio maio. Reperestios imus.

Body regular, sust estrunt entibus utecesed et voluptas dolesti onesciatinti.
Ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi.
Exceat audio quate net que quodipsant audipit elit quaecaborem dolenet vitas int latissum fugia 
voluptaeris sitatib uscit, cus namet occusam quo bea comnis as am, qui odita dolupta temporit, te pro 
qui dolorest et harum dolupiciam eaque laborecerit lam renda quibeat ibeatia delecte mporporis et ut 
explabore con nonse corati quat ea ipsum eos rest omnim inus enet essimi

Body regular, faci offi cid quam re quo odipsae. Ut ium fugit, consequ odipiciatur as ut asim ipsus 
necuptatatis ad magnatempor ma nonsequia volectatatur abore aligenimpore quatur, con re soles
At eumet offi cta siminvenis eos exces.
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X X

HEADER

BODY

X

X

7.3.3
DESIGN SYSTEM 2
Layout 2

Please see sections 7.1.1 - 7.1.2 to determine the 
scale and position of the elements as the format 
size changes.

DS2 layout 2 consists of 2 sections: Header 
and body content.
Each of the elements can adapt to meet 
the requirements of the Anglicare  
Victoria messaging.

Header: 
This contains the Anglicare Victoria logo

Body: 
This contains the title & information along 
with the Anglicare Victoria contact details 
and ‘Better Tomorrows’ signature.
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Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum 
quo od magni rerionsequi ut

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam 
quiam verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum quo 
od magni rerionsequi ut

Sub heading bold

Body regular, que earum eaquis ratquun tisinveres net harciet eos eum voluptatis everi assi 
offi cimet vollore peligenis consequam faccullique earumquo ipicte arum seque plignis ent ut elenis 
commolorit, quis perionsecae int as ditae.

Body regular, omnim quo que reprem quaerum rem rem fuga. Luptate volupta epudam con rem nis ad 
maiore adis sequis ma sunt, sam et harum il in rerfero ea dolorep elenimi, optat.
Luptam, as dus am re rernam endictur, te nonsequibus.

Sub heading bold

Body regular, assinciet ad et laborum quidelecest, ut lam, occate volorrum, quatusam laceper ecuscil 
eum quo od magni rerionsequi ut venihit quame inum et alique cone offi ctis ipsa nimporit inus 
moluptatem. Et am laccatur sintion consend itibus res aceaquo corpore volorum aditate nistota 
tiorerum faccae corero beatiorem ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi, 
endi ad ma dolum harchil igenimusto volum eat.

Bold bold, quiame molenis volorep ellaute volorempor molut harunt aut utectus ex exerrore et, ut 
alicabo. Et di as minctat quodit oditiorem ius ex et, ne abora velluptatia dignis assum ulligeniet 
laborem porerio nseditio maio. Reperestios imus.

Body regular, sust estrunt entibus utecesed et voluptas dolesti onesciatinti.
Ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi.
Exceat audio quate net que quodipsant audipit elit quaecaborem dolenet vitas int latissum fugia 
voluptaeris sitatib uscit, cus namet occusam quo bea comnis as am, qui odita dolupta temporit, te pro 
qui dolorest et harum dolupiciam eaque laborecerit lam renda quibeat ibeatia delecte mporporis et ut 
explabore con nonse corati quat ea ipsum eos rest omnim inus enet essimi

Body regular, faci offi cid quam re quo odipsae. Ut ium fugit, consequ odipiciatur as ut asim ipsus 
necuptatatis ad magnatempor ma nonsequia volectatatur abore aligenimpore quatur, con re soles
At eumet offi cta siminvenis eos exces.
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X

X

X

X

X

X

5X

5X

X

X

X

X

0.
5X

0.
5X

7X

7X

X

X

7.3.4
DESIGN SYSTEM 2
Layout 1 & 2 - Header

The header consists of the Anglicare Victoria 
logo and accent colour.
The scale and position of the elements 
are calculated by determining the desired 
format (or closest alternative) and using the 
appropriate ‘X’ value. (See section 7.1.1 for 
more details)
The Anglicare Victoria logo width is 7X and 
positioned 1.5X from the left edge and X from 
the format top.
DS2 layout 1 - The image box is pitched at an 
angle, aligned with the top right corner format 
edge, running to 6X from the top and X left of 
the format.
The accent colour triangle can be selected 
from 6 different options (see section 7.1.3) 
and should sit on the baseline of the 
Anglicare Victoria logo.

DS2 layout 2 - The text box body content should 
sit 6X from the top of the format.
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Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum quo 
od magni rerionsequi ut

Sub heading bold

Body regular, que earum eaquis ratquun tisinveres net harciet eos eum voluptatis everi assi 
offi cimet vollore peligenis consequam faccullique earumquo ipicte arum seque plignis ent ut elenis 
commolorit, quis perionsecae int as ditae.

Body regular, omnim quo que reprem quaerum rem rem fuga. Luptate volupta epudam con rem nis ad 
maiore adis sequis ma sunt, sam et harum il in rerfero ea dolorep elenimi, optat.
Luptam, as dus am re rernam endictur, te nonsequibus.

Sub heading bold

Body regular, assinciet ad et laborum quidelecest, ut lam, occate volorrum, quatusam laceper ecuscil 
eum quo od magni rerionsequi ut venihit quame inum et alique cone offi ctis ipsa nimporit inus 
moluptatem. Et am laccatur sintion consend itibus res aceaquo corpore volorum aditate nistota 
tiorerum faccae corero beatiorem ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi, 
endi ad ma dolum harchil igenimusto volum eat.

Bold bold, quiame molenis volorep ellaute volorempor molut harunt aut utectus ex exerrore et, ut 
alicabo. Et di as minctat quodit oditiorem ius ex et, ne abora velluptatia dignis assum ulligeniet 
laborem porerio nseditio maio. Reperestios imus.

Body regular, sust estrunt entibus utecesed et voluptas dolesti onesciatinti.
Ipid ut ut et atemolupit quatur? Quiatec tissunto qui offi ctias mi.
Exceat audio quate net que quodipsant audipit elit quaecaborem dolenet vitas int latissum fugia 
voluptaeris sitatib uscit, cus namet occusam quo bea comnis as am, qui odita dolupta temporit, te pro 
qui dolorest et harum dolupiciam eaque laborecerit lam renda quibeat ibeatia delecte mporporis et ut 
explabore con nonse corati quat ea ipsum eos rest omnim inus enet essimi

Body regular, faci offi cid quam re quo odipsae. Ut ium fugit, consequ odipiciatur as ut asim ipsus 
necuptatatis ad magnatempor ma nonsequia volectatatur abore aligenimpore quatur, con re soles
At eumet offi cta siminvenis eos exces.
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2X

5.5X 5.5X

2X

3X

3X

6X 6X

Minimum
Clearspace

Minimum
Clearspace

7.3.5
DESIGN SYSTEM 2
Layout 2 - Body

When an image isn’t required layout 2 can be 
used to deliver text only messaging.
The text box should always be left aligned with 
a 2X margin from the left edge, 3X margin from 
the right and 6X margin from the top of the 
format.
For best practice, the text box should never drop 
below 5.5X from the format bottom.
A number of recommended font weights 
corresponding to format size can be found in 
section 7.1.2.
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Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum 
quo od magni rerionsequi ut

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam 
quiam verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur

1300 889 335  |  anglicarevic.org.au

Headline bold, quidelecest, ut lam. 
Headline regular. quatusam laceper ecuscil eum 
quo od magni rerionsequi ut

Body regular. Rerciis et quis alibuscias consequ iatus, quianda pa quat inum etur sectur 
molorrumet fugit alis netum re, offi catia vernam, aciae poriaspe nem quo ium fuga. Nam 
quiam verum aut alibus dolupieni dioriandi vent.

1300 889 335  |  anglicarevic.org.au

X X X4X

1.5X

1.5X

0.5X

2.5X

X

1.5X

5.5X 5.5X

1.5X

X

7.3.6
DESIGN SYSTEM 2
Layout 1 & 2 - Footer

The length of the secondary information can be 
adjusted according to the messaging requirement.
As the text box height increases, always ensure 
that the 1.5X margin is retained above the 
headline text.
Please see typography section 7.1.2 for the 
corresponding text weights and sizes for each 
format.

The footer contains the secondary  
information, contact details and ‘Better 
Tomorrows’ signature.
The scale and position of the elements 
are calculated by determining the desired 
format (or closest alternative) and using the 
appropriate ‘X’ value. (See section 7.1.1 for 
more details)
The contact details are positioned 2X from 
the bottom and 1.5X from the left of the 
format.
The ‘Better Tomorrows’ signature width 
is 4X and positioned X from the right and 
bottom of the format.
The secondary text is positioned 5.5X from 
the format bottom with a 2X left margin, 5X 
right margin and 1.5X top margin (relative to 
the bottom of the image container)

Footer: 6 Lines Footer: 3 Lines
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8.0
SIGNAGE
8.1 Signage system 106



The Anglicare Victoria signage system has been designed to provide the optimum 
brand	legibility	across	new	and	existing	formats.	The	system	provides	the	flexibility	
to include additional information, however the logo is the primary focus and should 
always appear with the tagline

8.0
SIGNAGE



8.1
SIGNAGE SYSTEM
8.1.1 Introduction & Application 107 
8.1.2 Portrait formats 108
8.1.3 Portrait typography 109
8.1.4 Landscape formats 110
8.1.5 Landscape typography 111
8.1.6 Square formats & typography 112
8.1.7 Internal signage 113
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41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

2X

Due to the variety of signage sizes across 
the Anglicare Victoria network, a system 
has been developed to ensure consistent 
brand presence and legibility.
There are 3 main formats: Landscape, 
portrait and square - each designed to be 
flexible	in	width	and	height.
Where possible and when creating new 
signage, it is recommended to use the 
portrait signage format.
The full Anglicare Victoria colour gradient 
should be used across all signage.

Determining X: 
When calculating the scale of the brand 
assets on the signage - refer to the 
height of the ‘A’ within the Anglicare 
Victoria Logo as 2X.
This method should be used exclusively 
across all signage formats.

8.1.1
SIGNAGE SYSTEM
Formats & determining X
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41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

XXX 2X 8X

4.5X2.5X

2.5X

X
X
X

2X

12° As the portrait 
format 
increases in 
length, increase 
the body 
section  

The footer 
section is a 
consistent scale  

The footer 
section is a 
consistent scale  

As the portrait 
format decreases 
in length, 
decrease the 
body section  

The header / 
logo section is a 
consistent scale 
across all portrait 
formats 

The header / 
logo section is a 
consistent scale 
across all portrait 
formats 

8.1.2
SIGNAGE SYSTEM
Portrait formats

Portrait signage is the preferred orientation 
for the Anglicare Victoria brand. Where 
possible and for new signage use the portrait 
format.
The height of the ‘A’ will generate a 
dimension of 2X - this will then determine 
the X proportion to be used across the 
format. (Please see section 8.1.1 for more 
information)
The header and footer positions remain 
consistent across all portrait signage - the 
body content scales accordingly.
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41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

PROTECT, 
PREVENT 
AND EMPOWER 
DISADVANTAGED 
CHILDREN,  
AND FAMILIES

Opening hours
Monday - Friday
9am - 5pm

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

2X 2X

3X 3X4X 4X

DISPLAY TEXT:
Montserrat bold uppercase
Font size: Scale font height to 1.75X
Leading: Equal to font size
Colour: white

ADDRESS TEXT:
Roboto slab bold & regular
Font size: Scale font height to 0.5X
Leading: Multiply font size by 1.3
Colour: white

HEADLINE / INFORMATION:
Montserrat bold & Montserrat light
Font size: Scale font height to 1.5X
Leading: Multiply font size by 1.3
Colour: white

8.1.3
SIGNAGE SYSTEM
Portrait typography

If text is required on the signage, a system 
has been developed to ensure consistency 
as the format scales in proportion to X.
The font size is generated by adjusting the 
height of the font in relation to a multiple of 
X. Please see the adjacent notes for the 
corresponding text calculations.
If more copy is required, please scale the 
font accordingly in keeping with brand 
legibility.
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Tel: 9396 7400  
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www.anglicare.com.au
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2.5X 5X

3X X X8X

8X X X

X2.5X 5X

2.5X

3X

2X

X

Half of format width

Half of format width

2X

3X

X

X
X

X

X

Always scale the 
logo to half of 
the format width 
except for extreme 
landscape formats 
as illustrated below

24°

8.1.4
SIGNAGE SYSTEM
Landscape formats

Extreme landscape formats: 
When dealing with extreme landscape 
signage, scale the Anglicare Victoria 
logo to the height of the format, leaving 
2X above and 3X below the logo. 
If address details are required these 
can be placed in the gradient box.

When	replacing	existing	signage	or	fitting	
a predetermined landscape format - the 
Anglicare Victoria landscape signage system 
can be used.
The height of the ‘A’ will generate a 
dimension of 2X - this will then determine 
the X proportion to be used across the 
format. (Please see section 8.1.1 for more 
information)
The header and footer positions remain 
consistent across all portrait signage - the 
body content scales accordingly.
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PROTECT, 
PREVENT AND 
EMPOWER 
DISADVANTAGED 
CHILDREN, 
AND FAMILIES

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

Opening hours
Monday - Friday
9am - 5pm

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

5X

5X

2X

2X

DISPLAY TEXT:
Montserrat bold uppercase
Font size: Scale font height to 1.5X
Leading: Equal to font size
Colour: white

ADDRESS TEXT:
Roboto slab bold & regular
Font size: Scale font height to 0.5X
Leading: Multiply font size by 1.3
Colour: white

HEADLINE / INFORMATION:
Montserrat bold & Montserrat light
Font size: Scale font height to 1.5X
Leading: Multiply font size by 1.3
Colour: white

8.1.5
SIGNAGE SYSTEM
Landscape typography

If text is required on the signage, a system 
has been developed to ensure consistency 
as the format scales in proportion to X.
The font size is generated by adjusting the 
height of the font in relation to a multiple of 
X. Please see the adjacent notes for the 
corresponding text calculations.
If more copy is required, please scale the font 
accordingly in keeping with brand legibility.
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PROTECT, PREVENT 
AND EMPOWER 
DISADVANTAGED 
CHILDREN, AND FAMILIES

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

Opening hours
Monday - Friday
9am - 5pm

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

41 Somerville Road, Yarraville, VIC 3013
Tel: 9396 7400  
Email: info@anglicare.com.au
www.anglicare.com.au

ADDRESS TEXT:
Roboto slab bold & regular
Font size: Scale font height to 0.5X
Leading: Multiply font size by 1.3
Colour: white

HEADLINE / INFORMATION:
Montserrat bold & Montserrat light
Font size: Scale font height to 1.5X
Leading: Multiply font size by 1.3
Colour: white

DISPLAY TEXT:
Montserrat bold uppercase
Font size: Scale font height to 1.5X
Leading: Equal to font size
Colour: white

3X 5X

2X3X 11X

X 2X XX8X

2.5X

X
2X

X
X

12°

8.1.6
SIGNAGE SYSTEM
Square format & typography

Square format signage should only be used 
when replacing existing signage with the 
same square proportions.
The height of the ‘A’ will generate a 
dimension of 2X - this will then determine 
the X proportion to be used across the 
format. (Please see section 8.1.1 for more 
information)
The header and footer positions remain 
consistent across all portrait signage - the 
body content scales accordingly.
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Non eat 
eum fugit facim ad 
moluptas bearchil 
maio te necate 
optate ni pero optia 
dolo bearchil te 
necate optate ni 

Aspellaut occabor 
eribusamenda des 
ex excerionsed et ut 
lic tem quam rera 
des estrum nonsent 
quam quiae labores 
equias inciusam 
nonsent quam

Non eat 
eum fugit facim ad 
moluptas pero optia 
necate optate ni 
moluptas pero

Aspellaut occabor 
eribusamenda des ex 
excerionsed et ut lic 
tem quam rera des 
estrum

Aspellaut occabor 
eribusamenda des ex 
excerionsed et ut lic

Aspellaut occabor 
eribusamenda des ex 

Istrumquam inverup taspis 

magnatur? Qui corest voluptas

Aspellaut occabor 
eribusamenda Hent etur? 

Aspellaut occabor eribusamenda des 

ex Istrumquam inverup taspis

Aspellaut occabor eribusamenda 
Em re secerna tiatur, quibera tibust odis 
venihicient aut que vidunt reperer ibusae

Aspellaut occabor eribusamenda des ex Istrumquam

HEADLINE / INFORMATION:
Montserrat bold & Montserrat light
Font size: Scale font height to 1.5X
Leading: Multiply font size by 1.3
Colour: white

HEADLINE / INFORMATION:
Montserrat bold & Montserrat light
Font size: Scale font height to 1.5X
Leading: Multiply font size by 1.3
Colour: white

HEADLINE / INFORMATION:
Montserrat bold & Montserrat light
Font size: Scale font height to 1.5X
Leading: Multiply font size by 1.3
Colour: white

SUB HEADING:
Montserrat bold & Montserrat light
Font size: Scale font height to 1X
Leading: Multiply font size by 1.5
Colour: white

SUB HEADING:
Montserrat bold & Montserrat light
Font size: Scale font height to 1X
Leading: Multiply font size by 1.5
Colour: white

SUB HEADING:
Montserrat bold & Montserrat light
Font size: Scale font height to 1X
Leading: Multiply font size by 1.5
Colour: white

6X Clearspace 6X Clearspace6X Clearspace

9X Clearspace

6X Clearspace 6X Clearspace

10X Clearspace 10X Clearspace

9X Clearspace

9X Clearspace

3X

4X 4X6X

5X 5X 5X3X 3X

For internal signage, the Anglicare Victoria 
gradient and address information should be 
removed and replaced with white space to 
provide a clean and legible area for copy.
The clearspace and typography rules should 
be followed to provide the optimum size 
for the signage. Please see the adjacent 
information for calculating the font sizes.

Landscape & square formats: 
Portrait orientated signage is preferred 
for Anglicare Victoria internal signage, 
however if required there are square 
and landscape formats available. 
Please see the adjacent notes for 
information on clearspace and 
typography.

8.1.7
SIGNAGE SYSTEM
Internal Signage
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9.0
FLAGS
9.1.	 Guidlines	for	inclusion	of	flags	 115	
9.2 Commitment to diversity and inclusion 115

114



Make	sure	all	flags	are	the	same		 	
size: w:40mm xH27mm.
Even	spacing	of	1.5mm	between	each	flag.

Anglicare Victoria is committed to 
ensuring diversity and inclusivity are 
embedded throughout our organisation 
for the benefit of all our clients, 
volunteers and staff.

When	using	the	Rainbow	flag		on	AV	
material, please use the  6 coloured 
stripe version.

Aboriginal,	Torres	Strait	Islander	and	Rainbow	flags	lock-up.

Rainbow	flag.

Aboriginal	and	Torres	Strait	Islander	flags	lock-up.

9.1
GUIDLINES FOR INCLUSION OF FLAGS

9.2
COMMITMENT TO
DIVERSITY AND INCLUSION
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For any questions please contact: 
Samantha Bakopoulos 
Design@anglicarevic.org.au 


